

















VIEWPOINT

EXPERT OPINIONS ON WHAT
SUSTAINABLE COMMUNITY MEANS

INCREASING ACCESS TO EDUCATION As a global business and corporate citizen, we
The L'Oréal Foundation supports a range of educational activities want to learn ar.ld share from Otheros’ insights
for students from low-income backgrounds, international and understanding as part of the journey to
students studying in French universities and higher education greater Sustainability. We invited leading

establishments, and secondary school students in disadvantaged . . .
neighbourhoods. It also helps disabled students studying at the experts, both internal and external, to give their

. bl L b
French university Sciences Po, and supports a schools tutoring views on L’Oréal’s strategy and the challenges

programme, facilitated by the Museum of Science and Industry, in that are involved.
partnership with the Association de Prévention Site de la Villette.
WATCH VIDEO ONLINE

As part of the company’s centenary celebrations and continued

commitment to corporate responsibility, the group rolled out 100

Citizen Projects in 2010, sponsored by L'Oréal subsidiaries around

the world. For example, in Indonesia, L’Oréal is supporting scientific

discovery programmes in 10 underprivileged junior high schools.

‘Hairdressers Against AIDS’, the educational HIV prevention
programme set up in partnership with UNESCO, was launched
in four new countries in 2010, including the United States. The
programme is now active in 30 countries, with nearly 500,000
hairdressers receiving training each year, and has set itself the
target to reach 50 countries by 2012.

MARK HALLE, Executive Director, International Institute for
Sustainable Development

“It's important to develop a concept of consumer responsibility that
creates a true link between business and consumers. This is the route
to embedding responsible behaviours, citizenship and sustainability.
Business needs to show, for its part, that it is making a serious, major
effort in this area. Without that, it cannot ask consumers to share the
responsibility and make lifestyle changes that are needed to consume
more sustainably.”

AN INSPIRING VISION OF BEAUTY

At the Women’s Forum, the L’Oréal

Foundation organised a meeting on

the theme of appearance where Aimee

Mullins gave a talk. Despite having

both legs amputated below the knee,

Aimee overcame her disability to

become both a model and an LOIC ARMAND, Senior VP External Affairs, L'Oréal

elite athlete.
“There can be no sustainable consumption without showing
consumers what responsible production looks like. If businesses,
and we at L'Oréal are among them, can develop an offer for
consumers that is responsible in all senses of the term, then the
enlightened consumer, armed with the right information, will be able
to exercise their choice and finally make the vision of sustainable
consumption into a reality.”
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BUSINESS

PERFORMANCE SUMMARY

BUSINESS Key data 2010*
Total shareholder return over 20 years 14.61%
Consolidated sales €19,496 million
Net profit* €2,371 million

INNOVATION

Cosmetic and dermatological research

612 patents registered

Investment in research and innovation

PRODUCTION

€665 million

CO2 emissions

27% absolute reduction in CO2 emissions, scope 1 and 2 (2005-10)

Total energy use

1% increase (2009-10); 1.2% decrease (2006—-10)

Energy use per 1,000 finished products

9.2% decrease

Water use

6% reduction per unit of finished product

Water quality after on-site treatment

11.2% reduction (improvement) in COD per finished product™*

Waste and recycling

7.4% reduction in waste generated (including returnable packaging), per unit of finished product

96.1% of our waste is reused, recycled or recovered for energy

More than 50% of our industrial sites sent no waste to landfill

Atmospheric emissions

8.5% increase in volatile organic compounds (VOCs)

83.3% reduction in sulphur dioxide

’Oréal Buy & Care programme

567 social audits of supplier sites

Social audits, breakdown of non conformities

Child labour 7%

Compensation and benefits 25%

Working hours 26%

Health and safety 35%

Other 7%

Collaboration with suppliers

30% of our supplier base, by revenue, involved with L’Oréal in Carbon Disclosure Project (CDP)

Health and safety

Lost time injuries: 20% improvement (based on enlarged frequency rate)

International standards

CONSUMPTION

All our factories are certified to ISO 14001 and either OHSAS 18000 or VPP, except for two, which

are recent acquisitions or start-ups

Responsible advertising

All the marketing directors (and 70% of agencies) of two divisions have received training

Consumer advice

TALENT

More than 1.5 million contacts with consumers in 54 countries

Professional training

57% of all employees and 72% of managers received training @

Diversity training

93% of managers in Europe have received L'Oréal’s one-and-a-half day diversity training @

Female representation

58% of managers @

39% of Management Committees @

Worldwide profit sharing

COMMUNITIES

€185 million of profit shared with employees @

’Oréal Foundation

€40 million multi-annual budget

€32.6 million invested by L'Oréal in international social projects in 2010

’Oréal-UNESCO ‘For Women in Science’

36

Since launch — 62 laureates in 28 countries and 1,004 fellowships in 100 countries

EHS data verified by ERM. Social data (indicated by @) reviewed by PricewaterhouseCoopers.
* Comparisons are with 2009 unless stated otherwise.

** Net profit excluding non-recurrent items after minority interests.

“** Chemical Oxygen Demand — an indicator used to test water quality.



LOREAL

SUSTAINABLE DEVELOPMENT SUMMARY

Professor Lourdes J.Cruz,
Biochemist, the Philippines.

ABOUT THIS SUMMARY

This summary covers the key elements of L'Oréal’s full Sustainable Development
Report 2010, which is available online at www.sustainabledevelopment.loreal.com.

The report covers all of L’Oréal’s operations for the year January—December 2010.
L’Oréal’s previous Sustainable Development report was published in June 2010.

In preparing its report, L'Oréal examined current practices and studied the
recommendations of international institutions and specialist organisations such as
the UN, OECD, European Commission and WBCSD. The Global Reporting Initiative
(GRI) G3 Sustainability Reporting Guidelines have also helped guide this review of
our sustainability performance.

Following self-assessment, L'Oréal considers that the online Sustainable
Development Report 2010 meets GRI Application Level B.

Environment, health and safety data has been verified by Environmental
Resources Management (ERM). Social affairs data has been reviewed by
PricewaterhouseCoopers Audit, as indicated by the symbol

Published by the Corporate Communications, Sustainable Development and Public Affairs of L'Oréal group.
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