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L’Oréal unveils the beauty of the future 

at Viva Technology Paris 2019 
 

 
Clichy, 6 May 2019 - At Viva Technology Paris, L’Oréal will present “Limitless Beauty”, its vision of 
the future of beauty and client experience, showcased through the Group’s most recent tech 
innovations powered by voice, Artificial Intelligence and Augmented Reality.  
 
Lubomira Rochet, Chief Digital Officer L’Oréal, said: “We are delighted to join Viva Technology, a 
yearly rendezvous of the tech world in France, our home country. It’s a great opportunity to share our 
vision of beauty which is diversified and accessible to all, tailored to the needs and aspirations around 
the world and powered by digital. New technologies such as Augmented Reality, Artificial Intelligence, 
voice, enable us to offer more and more personalised and sophisticated services to all, to produce in a 
more agile and sustainable way, to integrate our consumers into the creation process and to offer 
them an experience accessible at any time, everywhere.” 
 
Visitors will be able to discover 4 spaces designed to showcase the beauty of the future 
 
Limitless Tech:  

- Among this year’s major innovations, L’Oréal will present its Virtual Hair Advisor, an experience 
created by ModiFace, its Augmented Reality and Artificial Intelligence company. The Virtual Hair 
Advisor will allow visitors to use voice command to virtually try-on different hair colours as well 
as get professional advice from L'Oréal Professionnel experts. 

- SkinConsultAI by Vichy, a digital skin diagnostic co-developed with dermatologists to detect 
ageing signs and offer personalised skincare advice. Created in partnership with ModiFace and 
L’Oréal R&I, this technology is based on 15 years of scientific research on skin ageing and 
Artificial Intelligence. 

- Effaclar Spotscan by La Roche-Posay is a web app co-developed with dermatologists for 
analysing acne-prone skin. Based on Artificial Intelligence and scientific data, this service 
provides advice and personalised recommendations to remedy acne lesions, prevent them from 
getting worse and consult a dermatologist if needed. 
 

Limitless Personalization:  
- Shade Finder by Lancôme is an advanced technology based on Artificial Intelligence. Shade 

Finder is able to recommend a foundation shade ideally suited to meet consumer's needs, 
directly at the point of sale. This customised service is currently being deployed across the 
world, with over 1000 points of sale equipped between now and the end of 2019.  

- For the first time, L’Oréal will present My Little Factory, a technological innovation that will 
enable the production of customised foundations at a large scale in the future. 

 
Limitless Creativity: A 360° immersion zone will allow visitors to discover beauty trends from all over 
the world, detected on social media thanks to Artificial Intelligence.  
 
Limitless Agility: Visitors will learn about 3D printing and customisation by discovering the design of 
new Lancôme and Viktor&Rolf fragrances, or trying the new Giorgio Armani lipstick vending machine 
with integrated virtual shade testing by ModiFace. 
 
Important L’Oréal events at Viva Technology: 
 
Friday 17 May 
 
• 11:40 – 12:20: CMO Forum: “Next Move for the Next Big Thing” round table with Lubomira 

Rochet, Chief Digital Officer L’Oréal 
• 14:00 – 14:25: CEO Forum with Jean-Paul Agon, Chairman and CEO L’Oréal and Lubomira 

Rochet, Chief Digital Officer L’Oréal 
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About L’Oréal 
 
L’Oréal has devoted itself to beauty for over 100 years. With its unique international portfolio of 36 
diverse and complementary brands, the Group generated sales amounting to 26.9 billion euros in 
2018 and employs 86,000 people worldwide. As the world’s leading beauty company, L’Oréal is 
present across all distribution networks: mass market, department stores, pharmacies and drugstores, 
hair salons, travel retail, branded retail and e-commerce. 
Research and innovation, and a dedicated research team of 3,993 people, are at the core of L’Oréal’s 
strategy, working to meet beauty aspirations all over the world. L’Oréal’s sustainability commitment for 
2020 “Sharing Beauty With All” sets out ambitious sustainable development objectives across the 
Group’s value chain.  
For more information: http://mediaroom.loreal.com/en/ 
 
 
  

Contacts L'ORÉAL (switchboard + 33 1.47.56.70.00)  
 
 

Individual shareholders 
and market authorities 

Financial analysts  
and institutional investors 

 

Journalists 

Jean Régis CAROF 
Tel : +33 147 56 83 02 

jean-regis.carof@loreal.com 

Françoise LAUVIN 
Tel : +33 147 56 86 82 

francoise.lauvin@loreal.com 
 

Polina HUARD 
Tel : + 33 147 56 87 88 

polina.huard@loreal.com 

Marie LANGLAIS 
Tel : +33 147 56 82 93 

marie.langlais@loreal.com 

 
 

For further information, please contact your bank, stockbroker or f inancial  insti tution (I.S.I.N. code: FR0000120321), and consult your usual 
newspapers or magazines or the Internet si te for shareholders and investors, www.loreal-f inance.com,the L’Oréal Finance app or cal l  the toll -

free number from France: 0.800.66.66.66. 
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