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L'ORÉAL GROUPE AND NUS MEDICINE LAUNCH MULTI-YEAR 

STRATEGIC RESEARCH PARTNERSHIP TO ADVANCE 

LONGEVITY SCIENCE, FOCUSING ON SKIN'S ROLE IN HEALTHY 

AGEING  

 
• L'Oréal Groupe and NUS Medicine integrate skin, scalp and hair health into 

longevity research 

• Landmark joint initiative for skin and hair-focused healthy longevity research 

brings together L'Oréal's more than 115 years of skin and hair science with NUS 

Medicine's leadership in geroscience and healthy longevity medicine 

• Collaboration underscores L'Oréal's ongoing commitment to innovation at the 

intersection of beauty, wellness and science 
 

 
 

(Left to right) Dr Angeline Tay (Head of Advanced Research at L'Oréal Research & 

Innovation in Singapore) and Professor Andrea Maier (Oon Chiew Seng Professor in 

Medicine, Healthy Ageing and Dementia Research at NUS Medicine and Founder and 

Director of the NUS Academy for Healthy Longevity at NUS Medicine) outside the joint 

laboratory at the Healthy Longevity Clinical Trial Centre 

 

SINGAPORE, August 11, 2026 – Global beauty leader L'Oréal Groupe and the NUS 

Academy for Healthy Longevity at the Yong Loo Lin School of Medicine, National 

University of Singapore (NUS Medicine) today announced a multi-year strategic research 

partnership to advance healthy longevity science, and the opening of a joint laboratory 



 

 

dedicated to understanding what skin, scalp and hair reveal about how the body ages. The 

partnership brings together L'Oréal's world-leading expertise in skin and hair science with 

NUS Medicine’s leadership in geroscience and healthy longevity medicine.  

 

Why this matters scientifically 

Different parts of the body age at different rates. Within the same person, the heart, brain, 

kidneys, immune system and musculoskeletal system can each run ahead of or behind 

chronological age, and each carries its own consequences for function and disease. 

Measuring that variation, organ by organ and system by system, is the basis of precision 

geromedicine and the core work of the NUS Academy for Healthy Longevity. 

 

Skin is the body's largest and most accessible organ, yet it has rarely been measured with 

the same scientific rigour as other organs and included in multi-organ ageing research. 

This partnership is designed to close that gap by rigorously testing an open question: does 

skin ageing reflect what happens elsewhere in the body, or does it follow its own path? 

Either answer would be scientifically meaningful. If skin ageing correlates with the ageing 

trajectories of other organ systems, it could serve as a low-cost, non-invasive proxy for 

processes that currently require blood draws, imaging or specialised equipment. If, instead, 

skin ages along its own trajectory, it represents a distinct axis of biological ageing to be 

targeted in its own right. 

 

The joint laboratory 

Based on the campus of NUS Medicine, the new laboratory is anchored at the Healthy 

Longevity Clinical Trial Centre under the NUS Academy for Healthy Longevity, where 

L'Oréal's advanced skin, scalp and hair evaluation capabilities have been integrated into 

the Centre's comprehensive suite of longevity assessments within the clinical research 

workflow. 

 

While skin assessment is already a core component of the Academy's trial protocols, the 

co-location of the new joint laboratory enables skin to be characterised directly from 

research participants alongside their cardiovascular, metabolic, cognitive and 

musculoskeletal measures. By capturing these multidimensional metrics within the same 

individuals and protocols, researchers can directly correlate skin data with systemic health 

indicators rather than relying on comparisons across separate studies. 

 

Through collaborative longevity studies and clinical trials, the L'Oréal-NUS Medicine 

partnership also aims to uncover new insights that underscore the role of skin in enhancing 

quality of life from the skin inwards. This strategic partnership reflects a broader shift in 

how longevity is understood, moving beyond treating visible signs of ageing to supporting 

healthspan through proactive interventions.  

 

This collaboration represents a shift from viewing skincare as purely cosmetic to 

recognising its role in overall health. Findings from this partnership will feed into L'Oréal's 

Longevity Integrative Science™, strengthening the scientific foundation connecting skin 

biology to systemic ageing. Over the longer term, insights generated by the collaboration 

may in turn inform the development of evidence-backed interventions for healthier skin, 

scalp and hair. 

 

 



 

 

What the partners say 

Professor Andrea Maier, Oon Chiew Seng Professor in Medicine, Healthy Ageing and 

Dementia Research at NUS Medicine and Founder and Director of the NUS Academy for 

Healthy Longevity at NUS Medicine said: “Skin has been an underutilised window into the 

biology of ageing. Our strategic partnership with L'Oréal enables us to integrate state-of-

the-art skin assessments into our clinical trials, alongside systemic measures of biological 

ageing across multiple organ systems. This will allow us to better understand how skin 

reflects and contributes to healthy ageing within the context of the system aging within 

persons.”  

 

Dr Angeline Tay, Head of Advanced Research at L'Oréal Research & Innovation in 

Singapore, said: “If signs in the skin turn out to be meaningful indicators about how the 

whole body is ageing, that changes what a skin measurement really tells us. Instead of just 

reflecting appearance, it could become an early signal of what’s happening inside the body. 

This is a hypothesis we believe is worth years of careful, evidence-based research to 

properly understand, and it is central to our commitment to shifting the science of ageing 

towards prevention. This partnership with NUS Medicine will deepen our understanding of 

what drives healthy skin ageing, helping us to develop next-generation formulations and 

routines calibrated to how each person’s skin ages.” 

 

Magali Moreau, AVP Scientific Direction, Advanced Research at L'Oréal Research & 

Innovation, added: "Singapore has become a critical global hub for longevity research in 

one of the world's fastest-ageing regions, making this partnership with NUS Medicine a 

strategic milestone for us. By establishing this joint lab, we are building robust scientific 

evidence on the skin's role in healthy ageing, generating insights that will strengthen 

innovations across our portfolio globally." 

 

Why skin, scalp and hair play a role in longevity science 

Skin offers a unique and accessible insight into the biological ageing process. Processes 

central to ageing, including DNA damage, impaired protein function, declining 

mitochondrial energy production and chronic low-grade inflammation, are all detectable 

in skin tissue, often before visible signs of ageing appear. These processes are consistent 

with the biological hallmarks of ageing mapped within L'Oréal's Longevity Integrative 

Science™ framework, reinforcing skin's relevance as a measurable indicator within this 

broader model of biological ageing. Hair follicles and the scalp offer complementary 

readouts of cellular health and biological ageing over time. 

 

Skin is also the organ people notice first, and the one they can act on most readily. With 

Singapore's rapidly ageing population, research into skin health may enable earlier, more 

preventive approaches, helping people make better-informed choices about their lifelong 

wellbeing and self-care. This reflects a broader shift in how longevity is understood, from 

treating the visible signs of ageing to supporting healthspan through earlier intervention. 

 

L'Oréal's commitment to advance research and innovation in Singapore 

This partnership builds on L'Oréal's strong and growing research presence in Singapore 

and its commitment to working with leading academic partners to advance scientific 

excellence, including its longevity science ecosystem.  

 



 

 

As part of its global Research & Innovation strategy, L'Oréal invests €1.3 billion annually in 

R&I, supported by 4,000 scientists across 22 research centres worldwide. Longevity 

research represents a key strategic frontier for the Groupe, reinforcing its vision of beauty 

as a contributor to long-term health, wellbeing and quality of life. 
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About L'Oréal Singapore 

Since its establishment in 1990, L'Oréal Singapore has been dedicated to meeting the 

evolving beauty needs of Singapore consumers. Today, with over 900 employees spanning 

4 regional hubs and 1 local entity, L'Oréal Singapore stands as the #1 beauty company in 

the country — reaching 1.7 million consumers through a diverse portfolio of more than 30 

iconic brands. 

 

From retail outlets and salons to pharmacies and e-commerce platforms, L'Oréal 

Singapore brings beauty to every corner of the nation, making it accessible to all. Beyond 

beauty, the company is deeply committed to sustainability, ethics and community impact, 

driving meaningful initiatives that address environmental, social and consumer needs. 

 

L'Oréal has been recognised as one of Singapore's best employers. In 2026, The Straits 

Times named the company among the Top 50 of Singapore's Best Employers while in 2025, 

Universum ranked L'Oréal #24 among Business Students in Singapore's Most Attractive 

Employers study. 

 

Discover more at https://www.loreal.com/en/singapore/  

  

About L’Oréal Groupe 

For over 115 years, L’Oréal, the world’s leading beauty player, has devoted itself to one thing 

only: fulfilling the beauty aspirations of consumers around the world. Our purpose, to 

create the beauty that moves the world, defines our approach to beauty as essential, 

inclusive, ethical, generous and committed to social and environmental sustainability. With 

our broad portfolio of 40 international brands and ambitious sustainability commitments 

in our L’Oréal for the Future programme, we offer each and every person around the world 

the best in terms of quality, efficacy, safety, sincerity and responsibility, while celebrating 

beauty in its infinite plurality. 

 

With more than 95,000 committed employees, a balanced geographical footprint and 

sales across all distribution networks (ecommerce, mass market, department stores, 

pharmacies, perfumeries, hair salons, branded and travel retail), in 2025 the Group 

generated sales amounting to 44.05 billion euros. With 22 research centres across 7 

regional hubs around the world and a dedicated Research and Innovation team of over 

4,000 scientists and more than 8,000 Digital, Tech and Data talents, L’Oréal is focused on 

inventing the future of beauty and becoming a Beauty Tech powerhouse. 

 

In 2025, L’Oréal has been named the most innovative company in Europe by Fortune 

magazine, out of 300 companies, in a ranking spanning 21 countries and 16 industries in 

Europe.  

 

More information on https://www.loreal.com/en/mediaroom  

https://www.loreal.com/en/singapore/
https://www.loreal.com/en/mediaroom


 

 

About National University of Singapore (NUS) 

The National University of Singapore (NUS) is Singapore’s flagship university, which offers 

a global approach to education, research and entrepreneurship, with a focus on Asian 

perspectives and expertise. We have 15 colleges, faculties and schools across three 

campuses in Singapore, with more than 40,000 students from 100 countries enriching our 

vibrant and diverse campus community. We have also established more than 20 NUS 

Overseas Colleges entrepreneurial hubs around the world. 

 

Our multidisciplinary and real-world approach to education, research and 

entrepreneurship enables us to work closely with industry, governments and academia to 

address crucial and complex issues relevant to Asia and the world. Researchers in our 

faculties, research centres of excellence, corporate labs and more than 30 university-level 

research institutes focus on themes that include energy; environmental and urban 

sustainability; treatment and prevention of diseases; active ageing; advanced materials; 

risk management and resilience of financial systems; Asian studies; and Smart Nation 

capabilities such as artificial intelligence, data science, operations research and 

cybersecurity. 

 

For more information on NUS, please visit http://www.nus.edu.sg/ 

 

About the NUS Yong Loo Lin School of Medicine (NUS Medicine) 

The NUS Yong Loo Lin School of Medicine is Singapore’s first and largest medical school. 

Our enduring mission centres on nurturing highly competent, values-driven and inspired 

healthcare professionals to transform the practice of medicine and improve health around 

the world. 

 

Through a dynamic and future-oriented five-year curriculum that is inter-disciplinary and 

inter-professional in nature, our students undergo a holistic learning experience that 

exposes them to multiple facets of healthcare and prepares them to become visionary 

leaders and compassionate doctors and nurses of tomorrow. Since the School’s founding 

in 1905, more than 12,000 graduates have passed through our doors. 

 

In our pursuit of health for all, our strategic research programmes focus on innovative, 

cutting-edge biomedical research with collaborators around the world to deliver high 

impact solutions to benefit human lives. 

 

The School is the oldest institution of higher learning in the National University of 

Singapore and a founding institutional member of the National University Health System. 

It is one of the leading medical schools in Asia and ranks among the best in the world (Times 

Higher Education World University Rankings 2026 by subject and the Quacquarelli 

Symonds (QS) World University Rankings by subject 2026). 

 

For more information about NUS Medicine, please visit https://medicine.nus.edu.sg/ 
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MEDIA CONTACTS 

L'Oréal Sonia MEYER sonia.meyer@loreal.com 

NUS Medicine Shaun YEE shaun.yee@nus.edu.sg 

http://www.nus.edu.sg/
https://medicine.nus.edu.sg/
mailto:sonia.meyer@loreal.com
mailto:shaun.yee@nus.edu.sg

