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Objects and representations of beauty: a journey to be 

rediscovered in the museum's galleries. 

A cultural mediation partnership between the Louvre and L'Oréal on beauty, its practices, representations, and its role through the 

ages and cultures. 

The Louvre Museum offers a unique mediation program in its galleries, thanks to the exceptional support of 

L’Oréal Group. Titled "De toutes beautés!" (In All Beauties!), this narrative allows visitors to explore over 

10,000 years of art and history, through a selection of 108 works highlighted by dedicated labels. 

Starting November 13, 2024, all visitors to the Louvre will be invited to journey through more than 10,000 years of art 

and history, discovering beauty rituals, objects, and practices, the canons or idealized visions of beauty, and what 

questions of appearance and beauty reveal about societies and their transformations. 

These three major themes structure a unique and original visit, conceived by the Louvre with the collaboration of the 

Art, Culture & Heritage Department of L’Oréal Group. Its aim is to share knowledge about beauty across all eras, from 

prehistory to the future, with the largest possible audience. The program features both written and audio mediation, 

complementing the museum's scientific labels, through a web application offering new content for a dynamic and 

immersive experience. The works and objects "speak" and tell their stories in the first person. Thanks to this app, 

accessible via a QR code, visitors can, for example, step into the intimacy of Nefertiabet, whose beauty products are so 

precious they accompany her into the afterlife; explore the questions of the Mercury Richelieu—an embodiment of 

Greek perfection—interrogating the notion of the ideal; or experience a new interpretation of the Sleeping 

Hermaphrodite, challenging the boundary of gender. 

The app also gives visitors the opportunity to extend this exploration, remaining accessible outside the museum galleries. 

"This unique experience, born from a fruitful dialogue with the L'Oréal teams, invites 

visitors to view the Louvre's collections in a new light. Together, we have designed a 

journey that highlights the vast diversity of beauty across eras and cultures. Through 

this playful and accessible approach to the works, the Louvre affirms its role more than 

ever as a school of the gaze, offering multiple pathways of discovery to share its heritage 

more broadly and generously," said Laurence des Cars, President and Director of the 

Louvre Museum. 

"At the heart of our mission, in the idea of creating beauty that drives the world forward, 

lies the desire to democratize and tell the story of beauty, its plurality, and its role since 

the dawn of humanity. This is the compass that guides our patronage and leads us to 

seek new paths and new perspectives: in this regard, the Louvre naturally stands out, 

both for the richness and diversity of its collections and its ability to shed light on the 

most contemporary questions," said Nicolas Hieronimus, CEO of L’Oréal Group. 
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This unprecedented partnership, both for L’Oréal and the Louvre, contributes, work by work, to expanding the 

perspective on the diversity of beauty by fostering inclusion and tolerance, crossing cultures, civilizations, and eras. 

 

This new mediation program has been especially designed for a new generation of audiences. Beyond the visit offered 

within the museum, a web series co-produced by the Louvre and L’Oréal, set to be released in early 2025, will provide an 

opportunity to discover and interpret the emblematic works featured in the program through the eyes of these young 

visitors. 

 

Since its founding 115 years ago, the L’Oréal Group has continually explored all forms of beauty and worked to 

democratize access to it in an inclusive, personal, and sustainable way. The Louvre, the first museum to open its doors to 

the public in 1793, remains a place of inspiration and transmission, inviting artists, historians, and scientists to share their 

knowledge and experience with the largest possible audience. The exploration and understanding of the past resonate with 

the most contemporary questions. 
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LE MUSÉE DU LOUVRE 
 

Opened to the public since 1793, the Louvre Museum is the first French museum dedicated to the general public. Born 

of the French Revolution and heir to the great royal collections, this former palace of the kings of France has always 

lived and evolved in resonance with both national and world history. 

 

With 33,000 works spread across 73,000 m², the Louvre is today one of the largest museums on the international scene, 

showcasing masterpieces of art such as the Mona Lisa, the Winged Victory of Samothrace, the Seated Scribe, and the Venus de 

Milo. It houses collections that represent a history of the world marked by exchanges and connections, from Antiquity to the 

19th century, from America to Asia. As a museum with a universal vocation, the Louvre asserts itself as a place of encounter 

between cultures and civilizations; a place of dialogue between the past and the present; a contemporary venue for all the arts 

and all expressions, allowing for a deeper understanding of humanity's aspirations." 

 

For more information, visit louvre.fr 

 

 

 

 

L’ORÉAL 
 

For 115 years, L’Oréal, the world leader in beauty, has been dedicated to a single mission: to meet the beauty 

aspirations of consumers around the world. Our purpose, to create the beauty that moves the world forward, defines 

our vision of beauty: essential, inclusive, ethical, generous, and responsible. With a portfolio of 37 international brands 

and ambitious social and environmental commitments set out in our L’Oréal for the Future program, we offer our 

consumers around the world the best in beauty in terms of quality, effectiveness, safety, sincerity, and responsibility, 

while celebrating beauty in its infinite diversity. 

 

With more than 90,000 engaged employees, a balanced global presence, and across all distribution channels (e-commerce, 

mass market, department stores, pharmacies and drugstores, perfumeries, hair salons, travel retail, and brand boutiques), the 

Group achieved a turnover of €41.18 billion in 2023. L’Oréal is supported by 20 research centers located in 11 countries, a 

dedicated Research & Innovation team of over 4,000 researchers, and 6,400 digital talents to invent the future of beauty and 

become the champion of Beauty Tech." 

 

For more information, visit https://www.loreal.com/fr/mediaroom/ 

https://www.loreal.com/fr/mediaroom/


THREE QUESTIONS FOR GAUTIER VERBEKE 

Director of Mediation and Audience Development at the Louvre Museum 

 

 

 
What experience do you wish to offer  
visitors with this narrative? 
 
 
 
 
 
 
 
 
 
 
Why choose to explore the theme of 
beauty? 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
 

How did you work together?

This theme, very open, very universal, yet very close, almost familiar in the 

minds of visitors, allows us to offer a new approach and, therefore, a unique 

experience for visitors: it will be the first time the Louvre offers a tour through a 

web app that covers the entire museum, and especially with audio content 

narrated in the first person. It is the work or object that speaks, and the keys to 

understanding are very accessible. The narration is embodied. With this 

program, we are experimenting with a very fresh, direct tone, and one that is 

embraced as such. 

 

 
 

The Louvre is a museum that spans 10,000 years of art history; however, it is 

also a museum of its time, with works that resonate with contemporary 

questions. The ancient and the contemporary are not opposed; one illuminates 

the other. The mission of mediation is precisely to share and explain, but also to 

trace the threads that bring us back to our time, to its pop culture, in order to 

better make visitors sensitive, in the present, here and now, to history and the 

ancient history of forms and images. 

 

It happens that beauty, its practices, gestures, and canons, is the number one 

topic of conversation on social media today. It’s a very popular subject, and 

through it, we reach an audience that doesn’t naturally turn to the museum, a 

younger audience. Questioning beauty is to open oneself to the diversity and 

evolution of our societies and all cultures, to its history, which is not static but 

dynamic, with its constants, but especially with its impermanence. 
 

 

 

This mediation program is the first of its kind, so we exchanged a lot between 

teams. L'Oréal brought us its expertise on contemporary themes around beauty 

and shared with us the topics, questions, and reactions that currently engage young 

audiences. We worked for several months, each in our respective areas of 

expertise. It was an enlightening process that taught us a lot and motivated us." 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

THREE QUESTIONS FOR DELPHINE URBACH 

Director of Art, Culture, and Heritage at L'Oréal Group 
 

 

 
Is this a first for L'Oréal? 

 

 

 

 

 

 

 

 

 

 

How did you choose the works? 

 

 

 

 

 

 

 

 

 

 

Why is the journey called ‘De 
toutes beautés!’? 

 

Such a cultural mediation partnership of this scale, fully co-created, is indeed a first, 

even though L'Oréal has a long history with art due to the inextricable link between 

art and beauty: humanity has always had a thirst for both art and beauty. Art is the first 

witness to the human quest for beauty. Both inspire each other, both speak of humanity 

and its evolution, and both reflect the questions of that humanity. 

As a result, art has always held a special place in our desire to shed light on the         

subject of beauty in all its diversity, to share it, and to highlight the deeper meaning of 

self-beautification and the transformations of appearance in relation to oneself, to 

others, and to the world. 

This approach to cultural and artistic patronage has led us, for decades, to create or 

sponsor exhibitions, to initiate scientific research projects to enrich the understanding 

of the transformations of appearance. For example, we initiated a book project on 

beauty in 2009, 100,000 Years of Beauty published by Gallimard, for which we are 

releasing an updated version at the end of this year. 

 

 

Such a cultural mediation partnership of this scale, fully co-created, is indeed a first, 

even though L'Oréal has a long history with art due to the inextricable link between 

art and beauty: humanity has always had a thirst for both art and beauty. Art is the first 

witness to the human quest for beauty. Both inspire each other, both speak of humanity 

and its evolution, and both reflect the questions of that humanity. 

As a result, art has always held a special place in our desire to shed light on the         

subject of beauty in all its diversity, to share it, and to highlight the deeper meaning of 

self-beautification and the transformations of appearance in relation to oneself, to 

others, and to the world. 

This approach to cultural and artistic patronage has led us, for decades, to create or 

sponsor exhibitions, to initiate scientific research projects to enrich the understanding 

of the transformations of appearance. For example, we initiated a book project on 

beauty in 2009, 100,000 Years of Beauty published by Gallimard, for which we are 

releasing an updated version at the end of this year.  

 

The selection of works, which was the result of a collaborative effort between L'Oréal 

and the Louvre, was guided by the desire to serve the theme of the journey, that is, to 

tell the story of beauty, its constants, and especially the diversity of its forms. We also 

wanted to cover the many facets of the subject, with three angles: on one hand, 

cosmetic practices and objects; on the other hand, the beauty canons across 

civilizations; and finally, the connection between beauty and society. Lastly, we also 

listened to our hearts because both art and beauty are about emotion, a subjective 

aspect, a personal impulse. 

With this title, the form aligns with the content because, beyond being a nod to a 

popular expression, it refers to the idea of diversity, which is a core value shared by 

our group and the Louvre. In fact, the aim of this journey is to represent all the beauties 

of the world across all eras and civilizations. This was one of the criteria for selecting 

the 108 works, and the richness of the Louvre's collections made it possible. By 

making the ‘De toutes beautés!’ journey accessible to the largest number of people, 

we hope it will open people's perspectives, fostering greater tolerance and inclusion.



 

LIST OF MAIN WORKS 

 

 

 

 
 

1. Figurine féminine 

6 000/5100 AEC, 

Anonyme, 

Mésopotamie, 
terre cuite. 

 

 

 
2. Idole féminine nue 

aux bras croisés 

2700/2300 AEC, 

Anonyme, Syros, 

Grèce, marbre. 
 

 

 
3. Nu-banda Ebih-il 

2500/2340 AEC, 

Anonyme, Mari, Syrie, 

albâtre. 
 

 

 
4. Le scribe accroupi 

2620/2500 AEC, 

Anonyme, Egypte, 

calcaire. 
 

 

 
5. Stèle de 

Nefertiabet 

2590/2533 AEC, 

Anonyme, Khéops, 

Egypte, calcaire. 

6. Cuiller à fard 

à la nageuse 

1390/1352 AEC, 
Anonyme, Egypte, 
bois et ivoire. 

 

 

 
7. Princesse 

amarnienne 

1352/1330 AEC, 

Anonyme, Egypte, 

calcaire. 
 

 

 
8. Sargon II 

et son dignitaire 

721 /705 AEC, 

Anonyme, Khorsabad, 

Irak. 
 

 

 
9. Kouros 

550 AEC, Anonyme, 

Corfou, Grèce, marbre. 
 

 

 
10. Frise 

des archers 

522/486 AEC, 
Anonyme, 

Suse, céramique. 

11. Sarcophage 

des époux 

520/510 AEC, 

Anonyme, Rome, 

Italie, argile. 
 

 

 
12. Couvercle 

de miroir 

350/325 AEC, 

Anonyme, Grèce, 

bronze. 
 

 

 
13. Hermès Richelieu 

125/150, Anonyme, 

Italie, marbre. 
 

 

 
14. L’Européene 

100/150, Anonyme, 

Fayoum, Egypte, 

peinture à 

l’encaustique et dorure 

à la feuille. 
 

 

 
15. Hermaphrodite 

endormi 

100-150, Anonyme, 
Italie, Rome, marbre. 

16. Relief funéraire 

100/200, Anonyme, 

Palmyre, Syrie, 

calcaire. 
 

 

 
17. Peigne liturgique 

≈ 870, Anonyme, Metz, 

France, ivoire. 
 

 

 
18. Tête princière 

1185-1215, Anonyme, 

Iran, stuc. 
 

 

 
19. Histoire 

du fils prodigue 

1250, Anonyme, Paris, 

France, ivoire. 
 

 

 
20. Enfant 

présentant 

une aiguière 

et une éponge 

a une femme 

peignant 

ses cheveux 

1400/1435, Anonyme, 

France, laine et soie. 

21. Princesse 

de la Maison d’Este 

1425-1450, Pisanello, 

Italie, huile sur bois. 
 

 

 
22. Sainte Constance 

dite « La Belle 

Florentine » 

1450 / 1475, Anonyme, 
Italie, bois polychrome 

et or. 
 

 

 
23. Vénus  et 

les trois Grâces 

offrant des présents 

à une jeune fille 

1475, Botticelli, Italie, 

fresque sur enduit. 
 

 

 
24. Autoportrait 

1493, Dürer, 

Allemagne, 
huile sur parchemin. 

 

 

 

 

 



 

 

 

25. Jan van 

Wassenaer, 

Vicomte de Leyde, 

gourverneur 

de la Frise 

1500, d’après Jan 

Mostaert, Pays-Bas, 

huile sur bois. 
 

 

 
26. Sainte 

Marie-Madeleine 

1515/1520, Erhart, 

Allemagne, 
bois polychrome 

 

 

 
27. La Femme 

au miroir 

1525/1550, Titien, 

Italie, huile sur toile. 
 

 

 
28. Pierre Quthe, 

apothicaire 

1562, Clouet, France, 
huile sur bois. 

29. Amiral, 

Michel-Adrien 

Ruyter 

≈ 1650, Jordaens, 
Pays Bas, 

huile sur toile. 
 

 

 
30. Bethsabée 

au bain tenant 

la lettre du roi David 

1654, Rembrandt, 

Pays-Bas, 
huile sur toile. 

 

 

 
31. Louis XIV, 

roi de France 

1701, Rigaud, France, 

huile sur toile. 
 

 

 
32. Colporteur 

1702/1703, Anonyme, 

Allemagne, ivoire, 

diamant et vermeil. 

33. Brosse 

de la toilette 

de la duchesse 

de Modène 

1719/1720, Besnier, 

Paris, France, vermeil 
et poil de blaireau. 

 

 

 
34. Marie-Louise 

de Parme 

1750/1775, Mengs, 

Allemagne, 
huile sur toile. 

 

 

 
35. Boule à savon 

1765/1766, Joubert, 

Paris, France, 

argenterie. 
 

 

 
36. Voltaire nu 

1776, Pigalle, France, 

marbre. 

37. Monsieur et 

Madame Pécoul 

1784, David, France 

huile sur toile. 
 

 

 
38. Élisabeth 

vigée-Le Brun 

et sa fille 

1 786, Vigée-Le Brun, 
France, 

huile sur bois. 
 

 

 
39. Miroir de 

Marie-Antoinette 

1788, Anonyme, 

Paris, miroir, 

argent et ivoire. 
 

 

 
40. Portrait 

d’une femme noire 

(Madeleine) 

1800, Benoist, Paris, 
huile sur toile. 

41. Table de toilette 

de la duchesse 

de Berry 

≈ 1819, Désarnaud- 

Charpentier, Paris, 

bois, bronze doré, 

cristal et verre. 
 

 

 
42. Flacon de toilette 

avec bouchon 

1804 / 1816, Anonyme, 
Paris, cristal. 

 

 

 
43. Nu assis 

1839, Eckersberg, 

Danemark, 
huile sur toile. 

 

 

 
44. Le Bain turc 

1862, Ingres, France, 

huile sur toile 
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THREE EXAMPLES OF LABELS: PORTRAIT OF A BLACK WOMAN (MADELEINE) 

 

 

 
 



THREE EXAMPLES OF LABELS: HERMES RICHELIEU 

 

 

 
 

 

 
 



THREE EXAMPLES OF LABELS: BEAUTY-POWDER SPOON WITH SWIMMER 

 

 

 
 

 


