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L’Oréal and Alibaba Jointly Announce First Mobile Acne Analysis 
Application Powered by Artificial Intelligence 

 
 
Paris, May 17, 2019 - At Viva Technology Paris 2019, L’Oréal and Alibaba Group jointly announce the 
arrival of La Roche-Posay’s Effaclar Spotscan app on Alibaba’s Tmall and Taobao platforms, making 
the technology available to consumers in China. 
 
Effaclar Spotscan by L’Oréal’s La Roche-Posay brand is the world’s first web app providing analysis of 
acne-prone skin. With 80% of young people suffering from acne and only one dermatologist per 
60,000 habitants available in China, there is an increasing demand for accessible, accurate and 
professional advice on acne. Effaclar Spotscan addresses this need, combining L’Oréal’s expertise in 
the field of dermatology with Alibaba’s world-leading AI technologies. Based on 6000 scientific images 
of acne skin collected by L’Oréal, Alibaba’s AI scientists used deep learning to create a neural network 
model for acne testing that detects the link between visual information from a user’s selfie and the type 
of acne. Based on this analysis, the app provides personalized advice and skin care recommendations 
to remedy acne lesions and  prevent them from getting worse.  
 
Lubomira ROCHET, Chief Digital Officer of L’Oréal said: “We are delighted to team up with Alibaba 
to bring dermatological expertise to millions of people in China with the launch of La Roche-Posay 
Effaclar Spotscan. This launch perfectly illustrates our vision of beauty, diversified and accessible to 
all, tailored to the needs and aspirations around the world and powered by digital.“ 
  
Stéphane RINDERKNECH, CEO of L’Oréal China said: “China is an important digital innovation hub, 
leading and inspiring the digital transformation of our industry. The launch of La Roche-Posay Effaclar 
Spotscan is a milestone in our partnership with Alibaba, aimed at providing disruptive beauty 
experiences and services.” 
 
Yeming WANG, General Manager Alibaba Cloud EMEA said: “Millions of consumers on Tmall and 
Taobao suffer from acne. Through AI technology, they can now gain a better understanding of the 
state of their skin and choose the skincare solution that are right for them in an effective and 
convenient manner without even having to leave their homes. We are very pleased to join hands with 
L’Oréal Group, and to contribute ‘Chinese Intelligence’ to this innovation that can truly benefit every 
consumer. Today, we are launching Effaclar Spotscan to the entire world. This is yet another instance 
in which Alibaba and L’Oréal have achieved a perfect, consumer-oriented match of beauty and 
technology within our strategic partnership.” 
  
La Roche-Posay Effaclar Spotscan will make its debut on the Tmall and Taobao mobile app in June 
2019. 
 
 
About L’Oréal 
L’Oréal has devoted itself to beauty for over 100 years. With its unique international portfolio of 36 
diverse and complementary brands, the Group generated sales amounting to 26.9 billion euros in 
2018 and employs 86,000 people worldwide. As the world’s leading beauty company, L’Oréal is 
present across all distribution networks: mass market, department stores, pharmacies and drugstores, 
hair salons, travel retail, branded retail and e-commerce. 
Research and innovation, and a dedicated research team of 3,993 people, are at the core of L’Oréal’s 
strategy, working to meet beauty aspirations all over the world. L’Oréal’s sustainability commitment for 
2020 “Sharing Beauty With All” sets out ambitious sustainable development objectives across the 
Group’s value chain.  
For more information: http://mediaroom.loreal.com/en/ 
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“Th is  news  re l ease does  not  cons t i tu te  an o f fer  t o  se l l ,  o r  a  so l i c i ta t ion  o f  an o f fer  to  buy  L 'Oréa l  
shares .  I f  you w ish to  obt a in  more comprehens ive i n format ion about  L 'O réa l ,  p lease re fe r  to  the  
pub l i c  documents  reg is tered in  France w i th  the Aut or i té  des  Marchés  F inanc iers ,  a lso  ava i lab le  in  
Eng l i sh  on ou r  In te rnet  s i te  www. lorea l - f i nance.com.  
This  news  re lease may  conta in  some fo rward- l ook ing s ta tements .  A l though the Company  cons iders  
that  these  s ta tements  are  bas ed on reas onable  hypotheses  a t  the  dat e  o f  pub l i ca t ion  o f  t h is  
re l ease,  they  a re  by  the i r  na tu re  sub jec t  to  r i sks  and  unce r ta i n t ies  wh ich cou ld  cause ac tua l  resu l t s  
to  d i f fe r  mat er i a l l y  f rom those ind ic a ted or  p ro j ec ted in  these s ta tements . ”  
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Journalists 

Jean Régis CAROF Françoise LAUVIN Polina HUARD 
Tel : +33 (0)1 47 56 83 02 Tel : +33 (0)1 47 56 86 82 Tel : +33 (0)1 47 56 87 88 

jean-regis.carof@loreal.com francoise.lauvin@loreal.com polina.huard@loreal.com 
 

For further information, please contact your bank, stockbroker or f inancial  insti tution (I.S.I.N. code: FR0000120321), and consult your usual 
newspapers or magazines or the Internet si te for shareholders and investors, www.loreal-f inance.com,the L’Oréal Finance app or cal l  the toll -

free number from France: 0.800.66.66.66. 
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