
 

 

 

L’Oréal China Wins Alibaba’s Top Award for Digital Transformation: 
Alibaba Grand ONE Business Award 

Clichy, 23 December 2019 – L’Oréal China was awarded the Grand ONE Business Award at Alibaba 
Group’s ONE Business Conference, the highest recognition for digital transformation across all 
industries of the Alibaba Group. The award recognizes L’Oréal’s digital pioneering, underpinned by 
consumer-centricity in new marketing, new retail, data and AI as well as digital talent, culture and 
organization. Daniel Zhang, Group Chairman and CEO of Alibaba, presented the award to Fabrice 
Megarbane, President of L’Oréal China, at the ceremony held in Hangzhou on December 18 and 
attended by over 4 000 guests. 

Fabrice Megarbane, President of L'Oréal China, said: "We believe that beauty and digital are a 
perfect match that strengthens our relationship with consumers and helps us to provide them with 
new, personalized services online and offline. We work closely with valuable partners like Alibaba to 
champion the world of beauty tech and co-create the future of beauty in China and all over the world.”  

L’Oréal China was recognized for its data-driven product innovation, omni-channel marketing, and 
new personalized consumer experiences, marked by several initiatives with Alibaba: 

- L’Oréal was the number one beauty group on Tmall during the major Chinese shopping event 
Double 11 or Singles Day in 2019, with L’Oréal Paris being the number one beauty brand and 
Lancôme number two; 

- The partnership between L’Oréal and Alibaba led to the co-creation of the first AI based 
mobile application for acne diagnosis and the first 3D makeup try-on service for Tmall’s mini 
app; 

- L’Oréal and Alibaba also co-created the first consumer-to-business reverse innovation product 
in the beauty industry, L’Oréal Paris “Midnight Cream”. Consumers were involved in the 
process of product development and commercialization; 

- In line with L’Oréal’s sustainability programme Sharing Beauty With All, L’Oréal and Alibaba 
have created the Green Parcel Project for e-commerce delivery, using sustainable materials 
for around 10 million parcels delivered to Chinese consumers. 

About L’Oréal 
L’Oréal has devoted itself to beauty for over 100 years. With its unique international portfolio of 36 
diverse and complementary brands, the Group generated sales amounting to 26.9 billion euros in 
2018 and employs 82,600 people worldwide. As the world’s leading beauty company, L’Oréal is 
present across all distribution networks: mass market, department stores, pharmacies and drugstores, 
hair salons, travel retail, branded retail and e-commerce. 
Research and innovation, and a dedicated research team of 4,000 people, are at the core of L’Oréal’s 
strategy, working to meet beauty aspirations all over the world. L’Oréal’s sustainability commitment for 
2020 “Sharing Beauty With All” sets out ambitious sustainable development objectives across the 
Group’s value chain. 
For more information: http://mediaroom.loreal.com/en/ 
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“Th is  press  re lease does  not  cons t i tu te  an o f fer  o f  sa le  or  so l i c i ta t ion o f  an o f fer  to  purc hase 
L 'Oréa l  sha res .  I f  you w ish to  obta in  more comprehens ive in format i on about  L 'Oréa l ,  p lease re f er  to  
the pub l ic  documents  reg is tered in  France  w i th  th e  Autor i t é  des  Marc hés  F inanc iers ,  a lso  ava i l ab le  
in  Eng l ish  on our  webs i t e  www.loreal-finance.com.  
Th is  press  re l ease may  conta in  fo recas t  in fo rmat i on.  Whi le  the Company  be l i eves  that  these 
s ta tements  are  based on reasonable  assumpt ions  as  o f  the date  o f  pub l i ca t i on o f  th is  press  re leas e,  
they  are  by  natu re  sub jec t  to  r i sks  and unc er ta in t ies  which may  lead to  a  d isc repancy  between the  
ac tua l  f igures  and those ind icated or  sugges ted in  these s ta tements . ”  

L'Oréal contacts (switchboard: +33 (0)1.47.56.70.00) 

Individual shareholders and market authorities 

Jean Régis CAROF - Tel: +33 (0)1.47.56.83.02 - jean-regis.carof@loreal.com 

Financial analysts and institutional investors 

Françoise LAUVIN - Tel: +33 (0)1.47.56.86.82 - francoise.lauvin@loreal.com 

Media 

Polina HUARD - Tel: +33 (0)1.47.56.87.88 - polina.huard@loreal.com 
Marie LANGLAIS - Tel: +33 (0)1.47.56.82.93 - marie.langlais@loreal.com 

 

For further information, please contact your bank, stockbroker or f inancial  insti tution (I.S.I.N. code: FR0000120321), and co nsult your usual 

newspapers or magazines or the Internet si te for shareholders and investors,  www.loreal-f inance.com ,the L’Oréal Finance app or cal l  the toll -
free number from France: 0.800.66.66.66.  
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