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NEWS  

RELEASE 

 
L’ORÉAL, IN PARTNERSHIP WITH GLOBAL NEUROTECH LEADER, EMOTIV, LAUNCHES NEW DEVICE TO 

HELP CONSUMERS PERSONALIZE THEIR FRAGRANCE CHOICES  

Clichy, 21 March 2022 – On the occasion of International Fragrance Day, L'Oréal, the beauty and fragrance world leader, 

and EMOTIV, the leading neurotechnology company, announced today a strategic partnership in beauty, to help 

consumers make accurate and personalised choices around their fragrance desires. The partnership which combines an 

Emotiv neurotech device with proprietary scents and algorithms by L’Oréal. 

 

“We are constantly developing innovative, personalized experiences for our consumers,” says Guive Balooch, Head of 

L’Oréal’s Technology Incubator. “The intersection of neurotech, AI, and science is an exciting next step. The science of 

choosing a fragrance is very complex. This partnership promises innovation for the entire beauty industry as this is truly the 

first time that consumers will have access to a state-of-the-art, in-store experience that uses neuroscience to provide 

personalized, precise fragrance advice.”  

 

Created by L’Oréal’s Technology Incubator, luxury brand Yves Saint Laurent, and a team of fragrance experts, alongside 

EMOTIV, the unique fragrance consultation experience connects neuro responses to fragrance preferences through a 

multi-sensor EEG-based headset. The headset uses machine learning algorithms that interpret EEG, while consumers 

experience proprietary scent families, to provide the ability to accurately sense and monitor behavior, preferences, stress, 

and attention in real-world contexts. The first-of-its-kind experience helps consumers determine their perfect scent suited 

to their emotions.  

 

“Together with L’Oréal, we hope this partnership provides unique insights into how consumers feel about fragrances and 

about how scents make them feel through an unbiased lens,” says Tan Le, CEO of EMOTIV. “We’re simplifying the decision-

making process by connecting emotion and scent through technology – in a way no one has done before. Rooted in 

science and powerful insights, this technological breakthrough will help consumers decode what fragrances are best 

suited to their needs.”  

 

More than three-fourths (77 percent) of consumers want their fragrance to bring them emotional benefits. Through a blind 

test, L’Oréal also found that people connect various emotions, including happiness and relaxation, to their scent 

preference. More than half of consumers ages 12-34 say they choose a fragrance based on their mood.  

 

“There are thousands of fragrance options, and we know it can be challenging for consumers to navigate the vast 

number of scents and make a choice that’s right for them,” says Stephan Bezy, International General Manager at Yves 

Saint Laurent Beauté. “Through this immersive system, we were able to get 95% of people the right fragrance personalized 

to their needs and desires, which is enormously higher than without this technology. It’s a huge first step in this category. 

Once we know which scents make people feel happy, energized, or other emotions, we can customize fragrances even 

more – the potential is boundless.” 

 

The experience will be available worldwide in Yves Saint Laurent flagship stores in multiple countries later this year and 

through 2023.  

About L’Oréal 

For over 110 years, L’Oréal, the world’s leading beauty player, has devoted itself to one thing only: fulfilling the beauty aspirations of 

consumers around the world. Our purpose, to create the beauty that moves the world, defines our approach to beauty as inclusive, 

ethical, generous and committed to social and environmental sustainability. With our broad portfolio of 35 international brands and 

ambitious sustainability commitments in our L’Oréal for the Future programme, we offer each and every person around the world the 

best in terms of quality, efficacy, safety, sincerity and responsibility, while celebrating beauty in its infinite plurality.  

With 85,400 committed employees, a balanced geographical footprint and sales across all distribution networks (e-commerce, mass 

market, department stores, pharmacies, hair salons, branded and travel retail), in 2021 the Group generated sales amounting to 32.28 

billion euros. With 20 research centers across 11 countries around the world and a dedicated Research and Innovation team of over 

4,000 scientists and 3,000 tech professionals, L’Oréal is focused on inventing the future of beauty and becoming a Beauty Tech 

powerhouse.  

More information on https://www.loreal.com/en/mediaroom  

https://www.loreal.com/en/mediaroom
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"This press release does not constitute an offer of sale or solicitation of an offer to purchase L'Oréal shares. If you wish to obtain more comprehensive 

information about L'Oréal, please refer to the public documents registered in France with the Autorité des Marchés Financiers, also available in 

English on our website www.loreal-finance.com. 

This press release may contain forecast information. While the Company believes that these statements are based on reasonable assumptions as 

of the date of publication of this press release, they are by nature subject to risks and uncertainties which may lead to a discrepancy between 

the actual figures and those indicated or suggested in these statements.” 
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Christian MUNICH 

+33 (0)1 47 56 72 06 

Christian.munich2@loreal.com  

Financial analysts and institutional 

investors 

Françoise LAUVIN  

+33 (0)1 47 56 86 82 

Francoise.lauvin@loreal.com  

Media 

 

Noëlle CAMILLERI 

+33 (0)6 79 92 99 39 

Noelle.camilleri@loreal.com 

 

Christine BURKE 

+33 (0)6 75 54 38 15 

Christine.burke@loreal.com 

For further information, please contact your bank, stockbroker of financial institution (I.S.I.N. code:  FR000012031), and consult your usual newspapers or magazines or the Internet site for 

shareholders and investors, www.loreal-finance.com, the L’Oréal Finance app or call the toll-free number from France: 0 800 66 66 66. 0 800 66 66 66 

 Follow us on Twitter @lorealgroupe 

www.loreal.com 
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