
A New Buisness Game With The L’Oreal E-Strat
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L’Oréal adds the L’Oréal Academic Challenge to the launch of the 2005 edition of its

successful e-Strat Challenge business game.

    L’Oréal provides increased access for university and business school teachers.

    L’Oréal, today launched the 2005 edition of the highly successful L’Oréal e-Strat Challenge,

e-Strat 5. In addition it is making the business game accessible to university and business school

professors to use directly in class, as part of their business and management courses, via the launch

of the L’Oréal Academic Challenge. This is the strongest sign yet that the academic world is

recognizing the pedagogical value of business games.

    L’Oréal is making the sophisticated software of the e-Strat Challenge business game freely

available to many of the world’s top academic communities who will be able to introduce the

Challenge to students independently of the annual e-Strat Challenge, which has proven over the last

five years to be one of the most sophisticated and relevant business games on the global market. 

    

56,000 students and 1600 universities since 2000.

  With L’Oréal e-Strat Challenge 5 launch, the biggest, most international and most exciting

simulation ever, L’Oréal’s commitment to use business games as part of the company’s innovative

recruitment strategy is unparalleled.  To date, more than 56,000 students from 1600 Universities and

Business Schools worldwide have participated in the L’Oréal e-Strat Challenge.

    Geoff Skingsley, Deputy General Manager of Human Resources at L’Oréal commented: “We

believe that by introducing the L’Oréal Academic Challenge to the academic community, we are

helping to provide even greater opportunity for thousands of students around the world to translate

their classroom knowledge into real experience and understand the demanding nature of the

business world – and of the cosmetics industry, in particular. This is a significant development for our

highly reputed internet-based business game, the L’Oréal e-Strat Challenge.”

    

Putting their skills to the rest

  The L’Oréal e-Strat Challenge 5 allows students from around the world to put their managerial,

strategic and critical decision-making skills to the ultimate test.  Participating teams are given control

of a virtual beauty company and a portfolio of brands.  For the first time this year and in an effort to

add more realism to the simulation, students will have to make decisions through out the game taking
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into account Corporate Social Responsibility Issues.  In fact, during the five rounds of the Challenge

students use their analytical thinking, strategic marketing and solid business principles to make more

than 1000 critical decisions gaining market advantage against the competition; 5 virtual brands that

are managed by the computer software.  Semi-finalist teams who succeed in achieving the highest

Share Price Index throughout the 7 week duration of the game are asked to write a business plan to

test their global view and understanding of the cosmetics industry. Sixteen finalist teams will be

asked to present their business plans and ‘sell’ their virtual company to a L’Oréal senior executive

jury as part of the grand final on March 31st 2005. 

    

An innovative recruitment tool

  In addition to the educational value of the competition, the L’Oréal e-Strat Challenge is one of the

most innovative recruitment tools on the market.  The Challenge enables every competitor to come

into direct contact with managers from L’Oréal and for recruiters to see them in action.  Since its

creation L’Oréal has recruited more than 100 e-Strat Challenge players.  “The L’Oréal e-Strat

challenge competition is a ground-breaking and selective recruitment tool that revolutionizes the

sit-down interview mentality to recruit managers.  The competition has allowed us to reach larger

pools of potential applicants than we would by doing the usual round of top business schools

worldwide,” says Jean-Claude Le Grand, Director of International Recruitment at L’Oréal.  “Through

the L’Oréal e-Strat Challenge we have been able to get in touch with the very best students

worldwide while introducing them to the business challenges of our industry.  This tool has made the

recruitment process a true meeting of minds.” 

    Registration for the L’Oréal e-Strat Challenge begins today, September 6th 2004 and runs until

November 2nd on the L’Oréal e-Strat Challenge website (www.e-strat.loreal.com). The competition

kicks off on November 8th.  

      Contacts at L'Oréal :

   Mike Rumsby 

  Tel + 33(0)1 47 56 76 71

  mrumsby@dgc.loreal.com

     Noëlle Camilleri 

  Tel + 33(0)1 47 56 48 43

  ncamilleri@dgc.loreal.com 
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About L'Oréal

L'Oréal has devoted itself to beauty for over 100 years. With its unique international portfolio of 34
diverse and complementary brands, the Group generated sales amounting to 25.8 billion euros in
2016 and employs 89,300 people worldwide. As the world's leading beauty company, L'Oréal is
present across all distribution networks: mass market, department stores, pharmacies and
drugstores, hair salons, travel retail, branded retail and e-commerce.
Research and innovation, and a dedicated research team of 3,870 people, are at the core of
L'Oréal's strategy, working to meet beauty aspirations all over the world. L'Oréal's sustainability
commitment for 2020 “Sharing Beauty With All” sets out ambitious sustainable development
objectives across the Group's value chain. www.loreal.com

“This news release does not constitute an offer to sell, or a solicitation of an offer to buy L'Oréal shares. If you

wish to obtain more comprehensive information about L'Oréal, please refer to the public documents registered in

France with the Autorité des Marchés Financiers, also available in English on our Internet site

www.loreal-finance.com.

This news release may contain some forward-looking statements. Although the Company considers that these

statements are based on reasonable hypotheses at the date of publication of this release, they are by their

nature subject to risks and uncertainties which could cause actual results to differ materially from those indicated

or projected in these statements.”

Contacts L'OREAL(switchboard + 33 1.47.56.70.00)

Individual shareholders and
market authorities

Financial analysts and
institutional investors

Journalists

Jean Régis CAROF 

Tel : + 33 (0)1.47.56.83.02

jean-regis.carof@loreal.com

Françoise LAUVIN 

Tel : +33 (0)1.47.56.86.82 

francoise.lauvin@loreal.com

Stéphanie Carson-Parker 

Tel : + 33 (0)1 47 56 76 71 

stephanie.carsonparker@loreal.com

For further information, please contact your bank, stockbroker or financial institution (I.S.I.N. code: FR0000120321), and consult your usual
newspapers or magazines or the Internet site for shareholders and investors, www.loreal-finance.com,the L’Oréal Finance app or call the

toll-free number from France: 0.800.66.66.66.

Anne-Laure RICHARD

Tél : +33 (0)1.47.56. 80.68

annelaure.richard@loreal.com

Polina Huard  

Tél : +33 (0)1 47 56 87 88

polina.huard@loreal.com

Vanessa Wang  

Tel : +33 (0)1 47 56 76 88 

vanessa.wang@loreal.com
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