The Laboratoires Inneov Are Targeting The
Pharmacy Channel In Order To Develop The
Cosmetic Nutritional Supplements Market.

News Release

Paris, Thursday 24th October 2002
The first European launch, Innéov Firmness, is to take place in March 2003 within a selective
distribution channel, that of the pharmacy. The pharmacist, Innéov’s favoured partner, has all the
necessary skills to accompany consumers in an advisory and educational approach to nutritional
supplements, their use and how they work.
Moreover, the choice of the medical visit to see dermatologists and the presence of Innéov at
national congresses will enable us to provide dermatologists with tools to help them give better
recommendations and direction to their patients, who are very much in search of information and
reassurance regarding nutritional supplements.
Innéov Firmness, the first nutritional supplement from the Laboratoires INNEOV presented
at the European Dermatological Congress (EADV).
Innéov Firmness is intended for women aged over 40, concerned by the loss of cutaneous
firmness. The Innéov Firmness formula benefits notably from a technological breakthrough achieved
by Nestlé Research: Lacto-LycopeneTM. This is a specific combination which enables lycopene to
be made highly assimilatable by the organism.
Lacto-LycopeneTM is formulated in combination with vitamin C and Soya isoflavones.
During the European Dermatology Congress held in Prague at the beginning of October, Innéov
Firmness was the subject of several scientific communication material : posters about in-vitro and
ex-vivo studies and the bio-availability of active ingredients.
The clinical efficiency of Innéov Firmness was established through a double blind clinical study
carried out vs placebo on 90 menopausal women, not taking hormonal replacement treatments. The
results were presented by Pr Brigitte Dreno (1), during a symposium at the congress.
Innéov’s European goal in strong growth markets
The Laboratoires Innéov, a 50/50 Joint Venture between L’Oréal and Nestlé, are specialised in
cosmetic nutritional supplements. Innéov’s European subsidiaries, all belonging to the Laboratoires
Innéov, will be set up over the coming weeks in a certain number of markets : Germany, Belgium,
Spain, France and Portugal. Nutritional supplements, whose status is from now on governed by a
recent European directive, represent a market with strong potential: 15 % of European women are
today regular consumers of nutritional supplements (2), and the rates of growth of this market range
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from 7 to 30% depending on the country (3).
In the nutri-cosmetics market, the Laboratoires Innéov combine Nestlé’s research experience
in nutrition and food safety with the dermatological research experience of L’Oréal.
These new research projects concerning the relationship between nutrition and cutaneous
physiology and the objective measurement of the effects and action of nutritional supplements will
enable a better anticipation of the issue at stake and the scientific significance of cosmetic nutritional
supplements.)
Press contacts:
France - Isabelle Contini, tel: 33 1 49 04 46 01
Spain – Paloma Dago, tel: 34 91 708 89 00
Belgium – Jean-Pierre Beaujean ,tel: 32 2 556 46 22
Portugal – Antonietta Barros, tel 351 213 94 74 00
Germany – Udo Springer, tel: 49 211 43 78 161
(1) Dermatology department, Hôtel-Dieu, Nantes
(2) Source IPSOS 2001
(3) Source IMS Health Pharmacy 2001 including hair care, sun care, dry skin, menopause,
slimming aids (except Germany)

loreal.com -

Follow us on Twitter @Loreal
Page 2

About L'Oréal
L'Oréal has devoted itself to beauty for over 100 years. With its unique international portfolio of 34
diverse and complementary brands, the Group generated sales amounting to 25.8 billion euros in
2016 and employs 89,300 people worldwide. As the world's leading beauty company, L'Oréal is
present across all distribution networks: mass market, department stores, pharmacies and
drugstores, hair salons, travel retail, branded retail and e-commerce.
Research and innovation, and a dedicated research team of 3,870 people, are at the core of
L'Oréal's strategy, working to meet beauty aspirations all over the world. L'Oréal's sustainability
commitment for 2020 “Sharing Beauty With All” sets out ambitious sustainable development
objectives across the Group's value chain. www.loreal.com

“This news release does not constitute an offer to sell, or a solicitation of an offer to buy L'Oréal shares. If you
wish to obtain more comprehensive information about L'Oréal, please refer to the public documents registered in
France with the Autorité des Marchés Financiers, also available in English on our Internet site
www.loreal-finance.com.
This news release may contain some forward-looking statements. Although the Company considers that these
statements are based on reasonable hypotheses at the date of publication of this release, they are by their
nature subject to risks and uncertainties which could cause actual results to differ materially from those indicated
or projected in these statements.”
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