FfopoBou OTYET 3A 2020 rop,

B YETBEPTOM KBAPTAJNE L’OREAL YCKOPSAET CBOM
POCT, YKPENNAET NO3ULIUU HA PbIHKE U COXPAHSAET
PEHTABENNIbHOCTb HA YPOBHE 18,6 %

> TMpopaxu: 27,99 Mnpa eBpo
o -4,1 % No CpaBHEHUIO C AHANOTMYHBLIM NOKa3aTeNeM NpoLsioro roaa !
o -3,6 % npv NOCTOAHHBIX Kypcax BanoT
o -6,3 % no AaHHbLIM OTYETHOCTU
> OnepauuoHHasi npubbinb: 5,20 MNpa eBpo, YTO COOTBETCTBYET 18,6 % BbIpyuKM OT
peanuMsayum
> Mpwu6binb Ha akumio 2: 7,30 eBpo
> YucTblii AeHeXHbli noTok 3: 5,48 mnpa espo, pocT Ha 8,9 %
> [Ouveunpenp *: 4,00 eBpo, pocT Ha 3,9 %

11 deBpansa 2021 roga MpaBnexue rpynnbl L'Oréal npoBeno 3acegaHune noa npeaceaaTeNibCTBOM I-Ha JKaH-
Mona AroHa (Jean-Paul Agon) B NpuCYTCTBUM HE3aBUCUMbIX ayaAMTOpoB. Ha HeM lNpaBneHue noaseno utoru
KOHCONMMANPOBAHHOM (PUHAHCOBOM OTYETHOCTM U (hMHAHCOBBIX 0TYETOB 3a 2020 rog.

FonoBble pe3ynbTaTbl MPOKOMMEHTUPOBan XXaH-Monb AroH, NpesnaeHT 1 npeaceaatenb npasnexns L'Oréal:

«B 2020 rogy naHgemmss COVID-19, pacripoCTpaHUBLLEACA 10 BCEMY MUPY, BCIEACTBUE MACLUTAOHOMO
3aKpbITHS] TOYEK MPOAAXK CIIPOBOUMPOBAE/IA KPU3NC MIOCTABOK, HYTO MPUBE/IO K BECTPELEAEHTHOMY, HaAeEMCH,
BPEMEHHOMY, C1aAy Ha pbIHKE TOBaPOB /151 KpPAacoTbl.

Ha niporskeHmn roga 3aboTa O COTPYAHMKAX, a TAKKe O KIMEHTAX u [OCTaBLMKAX, Obl/ia OCHOBHbLIM
npuoputeToM 418 L'Oréal, nmo3toMy KomraHus MOGWIM30Bala CBOM PECYPChl, YTOObl OPraHu30BaTh
[IPOU3BOACTBO MUTMOHOB EANHIL] CAHUTAN3EDOB M KPEMA /U151 PYK B KaYECTBE 6/1aroTBOPUTEIbHOM TOMOLLM
PaBOTHUKAM 3PaBOOXPAHEHUS U APYIVUM JIK0ASM, HAXO0A[WMMCS Ha TEPEJOBOM 6OPLObI C NaHAEMUEN.

briarogaps HEBEPOSTHOVM CAMOOTBEDKEHHOCTH BCEX COTPYAHMKOB L'Oréal cMorzia rnpeofosieTe Kpusnuc B
MaKCUMa/IbHO XOPOLLEY GopMe u CTana TO/IbKO cwibHee. Kak v rporHo3vpoBasnocs, [pyrina BEPHYIACk K
POCTy BO BTOPOM [10/1YIO4MHU C YCKOPEHNEM B YETBEPTOM KBApTa/se Ha 4,8 % 1 n cyiecTtBeHHo paclumpnia
CBOE MPUCYTCTBUE Ha PbIHKE.

briarogaps CusibHbIM MOULHUSIM B LIMGDOBBIX TEXHO/IOMMSIX M SIEKTPOHHOY TOPIroBJIE, M10/1yYUBLLMM B IIEPHUOL
Kpuzuca elye bosbliee pazsutne, L'Oréal cMoria coxpaHuTb TECHOE B3aUMOAEUCTBUE CO CBOUMU KITUEHTaMM,
4TO BO MHOIrOM KOMIIEHCUPOBA/IO TOTEPU M3-3a 3aKPbITUS TOYEK MPOJax. B pe3y/ibTare rpofaxv 4Yepes
VIHTEpHET * BbIpoC/n Ha LEbIX 62 % 1 10 BCeM r04pazaeneHusM U pervoHaM, [OCTUIHYB PEKOPAHOMO
yposHs 26,6 % ot obLyero obvema rpogax pyrrisi 3@ rog.

1 CorocraBumble rpofaxu.: rnpofaxu, OCHOBAHHbIE Ha COMOCTaBUMON CTDYKTYPE U MAEHTUYHBIX Kypcax ObMeHa Ba/lioT.

2 Pa3BOAHEHHAS MpUbbIIL Ha aKUMo HA3 OCHOBE YPOBHS YHCTOM MpubbLIN 33 BbIYETOM EAUHOBPEMEHHBIX PACXOJOB M BbIIIAT 10
HEKOHTPO/IMPYIOLYMM LOJIIM YHACTHS.

3 YyucTeivi AEHEXHBIV TOTOK = Ba/IOBOU [EHEXHBIA MOTOK + ABIKEHUE OOOPOTHOIO KarnuTasaa - KarnTa/lbHele 3aTparel.

4 Byfer npeanoxeHo Ha eXeroqHom obuyem cobparnnn akymorepos 20 anpesns 2021 roga.

5 [Ipogaxwu Ha Beb-cavitax Halwmx 6PEHJOB + OLEHKa IMPUMEDPHOIO O0OBEME [POAAX MPOAYKUMN HaLWMX OPEHAOB Ha cauTax
ANCTPpUOBLIOTOPOB (AGHHBIE, HE MPOLUERLLINE YANT).
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Ans nogpasfeneHms akTuBHON KOCMETUKY 104 CTa/l PEKOPAHBLIM B CBS3U C OXMB/IEHUEM HA PbIHKE CPEACTB
110 yXo4y 3a@ KOXEW M OCOBEHHBIM YCIIEXOM BPEHAOB, O/IyHaBLIMX PEKOMEHAALMN OT SKCIIEPTOB B cepe
34paBooxparHenms. [1ogpazaeneHme rpogykymmu LMPOKOro Crpoca BEPHYJ/IOCh K PaBHOBECUIO BO BTOPOM
r10/1yrogm, HECMOTPS Ha KOIE6aHNS YAE/IbHOIO BECa AEKOPATUBHOU KOCMETUKM, 1 YBETNYNIIO [OJIIO PbIHKA
110 ApyruM BaXHbIM KateropusM. [logpazaesicHmne rnpogpeccuoHaibHON npodyKumy, UCTbITaB HEraTUBHbLIE
10C/IEACTBUS 3aKPbITUS Ca/IOHOB KPACcoTbl B IEPBOV 10/I0BUHE 1044, YBEPEHHO BEPHYJIO CBOM 03NN BO
BTOPOM [1071YrO4MHU 1 3HAYUTESIbHO ONEPEANIIO OCTAIbHBIE HAMPAB/IEHNS HA PbIHKE B LIE/IOM 10 UTOraM ro4a.
B 4actHOCTM, 1104Pa3feseHne JIIOKC, HECMOTPS Ha KDauHE TSKE/ble YCI0BuS, TaKKe [1PeB30LL/Io
CPEAHEDPLIHOYHBIE [TOKA3ATE/N U AdXKE BEDHYJIOCH K POCTY B YETBEPTOM KBAPTA/IE.

B pasHbIX pErvoHax pesy/ibTatbl BapeupoBammck. B 3anagHov EBporie u CeBepHOU AMEpuKe pocT
GAEDKUBASICS PA3BUTUEM aHAEMUN U BBEJEHNEM CAHUTAPHbLIX MEPONPUATMH, TeMm He meHee L'Oréal yaanocs
YBEMYUTL [OJTIO PbIHKa BO MHOMMX CTpaHax. Ha HoBbix peiHKax rpyrna L'Oréal Bo306HoBuIa pocT BO BCex
HarpasieHusx BO BTOPOM [10/1yroamu. Brieyatnsiolumi pesysibTat rokaszan Kutam, u 310 BaxHbelii BKa4 B
obiyme goctwkerns [pyrrsl.

LoKazaB CBOK yCTOMYMBOCTH 110 UTOraM ePBOro nosyrogus, pyrna rnpogosmknia rod C PeLLNTEIbHON 1
06pPa3L0BON [ANHAMUKOU: BHEAPEHNE MACLUTAOHLIX MHHOBALMY], PEUHBECTUPOBAHNE B APaiBEDLI GU3HECA,
CrIOCO6CTBYIOLUNE BO3BPAELUEHNIO K LOKDUNCHBIM [MOK33aTENIIM POCTE, MOKOCTb VIIPaBAeHUS U CTPOrmi
KOHTPO/Ib 3aTPaT — BCE 3TO [IPUBE/IO K TTOBbILLIEHMIO PEHTAOE/ILHOCTH. B Lie/IoM 10 utoram roga, HeCMoTps
Ha Kkpusuc, L'Oréal coxpaHwia rpmbbiib OT OCHOBHOM AESTE/ILHOCTU Ha ypoBHE 18,6 % u obecrneymnsa
CTaOUIIbHBIVE AEHEXHBIV TOTOK OT ONEPaLMOHHON AEITE/ILHOCTH.

Pe3ysibTarel HEGUHAHCOBOY AESTEIbHOCTU [PyIiribl TAKKE MOXHO Ha3BaTb BbiAAOLUMMUCS. CrieLmMaIncTsbl
CDP nisTvii rog nogpsa npusHaot L'Oréal MupoBsiM SIMAEPOM B YCTOUYNBOM Pa3BUTUN 3@ MEDLI KOMITaHMN
110 3alynTe KIMMAra, OXpaHe J/1eCOB U PayUOHa/IbHOMY UCII0/Ib30BAaHMIO BOAHBIX PECYPCOoB. [TomMumo 37oro,
Tpynna Bowna B Tor-10 peviturra Refinitiv Diversity & Inclusion Index cpegn 9000 komraHmi. MHCTUTYT
«3Imncgpepa» (Ethisphere Institute) B oqmHHaALATbIM paz rogpsa rnpusHan L'Oréal oaHov u3 cambix 3TUYHBIX
Komnarmi mupa. B 2020 rogy L 'Oréal 3anycruia nporpammy L'Oréal for the Future ¢ HOBbiMu aMOMLMOIHBIMMU
yesnsmu ro ycroransomy pazsutmio k 2030 rogy.

briarogaps yBEPEHHOV CTPATErMM U PELLIMTESIBHON ANHAMUKE B Tederue roga L'Oréal B okaTeie cpokv v B
TMOKOM GopmMaTe afarnTupoBanach K BECPELEAEHTHBIM YC/IOBUSIM OU3HECA, CBS3aHHBIM C TAaHAEMUEY], CYMEB
[1DU 3TOM YCKOPUTB BCE TEKYILNE ITPOLIECCHI TPAHCEHOPMAaLImH, 1 BYAET CTAHOBUTHCS TO/IBKO CU/TbHEE.

HaunHas HOBbIV 1ok, Mbl BUAUM, YTO HEOMPEAE/IEHHOCTB, OBYC/IOB/IEHHAS PA3BUTUEM MaHAEMMY, BCE ELYE
COXPAHSETCS. HO Takxe OCTAETCs HEM3MEHHOW TSra JIOLEN 110 BCEMY MUPY K KPAcoTe, YTO IPUAAET HaM
VYBEDEHHOCTHU B TOM, YTO Mbl CYMEEM BHOBb [IDEBIOHUTU PbIHOK B 3TOM 104y M, AEVUCTBYS C yHETOM AUHAMUKA
CaHUTaPHOIO KpU3NCa, JOCTNYb OYEPELHBIX TOKAZATENEN POCTA MPOAAX M MPHOLIIN»,

KKK

Annual General Meeting to be held on 20 April 2021

In view of the extension of the state of medical emergency until 1 June 2021 and the measures that could
prevent shareholders from being physically present, the Annual General Meeting usually held at the Palais
des Congres in Paris is likely to be held on a restricted attendance basis under special rules applicable to
“closed doors” (@ Auis clos) shareholder meetings, at L'Oréal’s headquarters, 41 rue Martre in Clichy.

For this reason and in accordance with Order No. 2020-321 of 25 March 2020 as amended by Order No.
2020-1497 of 2 December 2020, the Board of Directors in its meeting of 11 February 2021 gave full powers
to the Chairman and CEO to hold the Annual General Meeting on such a basis if the circumstances so
require, pursuant to the specific regulations that will be in force at such time.

Shareholders will be informed of the arrangements for the Annual General Meeting no later than the date of
publication in the BALO (Bulletin des Annonces Légales Obligatoires) of the convening notice of the Annual
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General Meeting planned for 31 March. This information will also be available on the “Annual General
Meeting documents” page in the “Regulated information” section of the loreal-finance.com website.

Appointments and renewals of tenure

At its meeting of 11 February 2021, the Board of Directors decided to propose to the Annual General Meeting
the renewal of the tenure as director of Ms. Frangoise Bettencourt Meyers, Mr. Paul Bulcke and Ms. Virginie
Morgon for a four-year term.

The Board of Directors also decided to propose the appointment of Mr. Nicolas Hieronimus as a director at
the Annual General Meeting of 20 April 2021. As announced in the news release of 14 October 2020, the
Board meeting that will take place after the Annual General Meeting will be called upon to appoint Mr.
Hieronimus as CEO of the company, effective from 1 May 2021. The functions of Chairman and Chief
Executive Officer will be dissociated from this date, Mr. Jean-Paul Agon being appointed as Chairman of the
Board of Directors.

The Board of Directors will propose to the Annual General Meeting the candidacy as new independent
director of Mr. Alexandre Ricard, Chairman and CEO of the Pernod Ricard group. Mr. Alexandre Ricard will
bring to the Board his knowledge of consumers and his marketing and digital expertise in the luxury and
mass retail markets, particularly in Asia and America.
If the Annual General Meeting approves the proposed resolutions, the Board of Directors will be composed of
16 directors, 14 appointed by the Meeting and two directors representing the employees.
The balances in terms of independence and diversity are as follows:
e Seven independent directors out of 14 directors appointed by the Annual General Meeting, i.e. 50%,
e Seven women and seven men out of 14 directors appointed by the Annual General Meeting, i.e.
parity at 50%.
Additional details regarding these proposals for the renewal and appointment of directors will be available for
shareholders in the Universal Registration Document, which will be published online on 16 March, and in the
online convening notice on the loreal-finance.com website from 30 March.

www.loreal-finance.com 3

C1 - Internal use



2020 Sales

Like-for-like, i.e. based on a comparable structure and identical exchange rates, L'Oréal group sales came

out at -4.1%.

The net impact of changes in the scope of consolidation was +0.5%.
Evolution at constant exchange rates came out at -3.6%.
At the end of 2020, currency fluctuations had a negative impact of -2.7%.
Based on reported figures, the Group’s sales, at 31 December 2020, amounted to 27.99 billion euros, i.e.

-6.3%.
Sales by Division and Geographic Zone
4t quarter 2020 At 31 December 2020
Growth Growth
€m Like-for-like| Reported €m Like-for-like| Reported
By Division
Professional Products 893.8 +6.5% -1.4% 3,097.3 -6.4% -10.0%
Consumer Products 2,991.3 -0.4% -6.9% 11,703.8 -4.7% -8.2%
L'Oréal Luxe 3,222.1 +4.4% +3.3% 10,179.9 -8.1% -7.6%
Active Cosmetics 771.5 +30.7% +20.4% 3,011.1 +18.9% +13.0%
Group total 7,878.8 +4.8% 0.0% 27,992.1 -4.1% -6.3%
By geographic Zone
Western Europe 2,045.0 -5.9% -4.2% 7,514.0 -10.3% -9.2%
North America 1,741.4 -0.1% -6.7% 6,903.4 -7.4% -8.8%
New Markets, of which: 4,092.3 +13.5% +5.6% 13,574.7 +1.5% -3.2%
- Asia Pacific 3,094.7 +16.6% +12.5% 9,799.5 +3.5% +1.5%
- Latin America 402.1 +11.9% -10.8% 1,469.3 -1.5% -17.1%
- Eastern Europe 431.0 -3.2% -15.6% 1,685.3 -4.9% -11.8%
- Africa, Middle East 164.6 +16.1% -0.1% 620.6 -3.3% -9.9%
Group total 7,878.8 +4.8% 0.0% 27,992.1 -4.1% -6.3%
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Summary by Division

PROFESSIONAL PRODUCTS

The Professional Products Division ended the year at -6.4% like-for-like and -10.0% based on
reported figures.

The Division achieved historic market share gains across all Zones with a significant recovery in the second
half of the year, strengthening its leadership in the industry. The health crisis has shown more than ever
how essential the hairdressing sector is and has boosted the underlying trends that the Division had
anticipated: the digitalisation of salons, the development of freelance stylists, and the explosion of e-
commerce.

All geographic Zones saw a return to growth in the second half, with record performance in the United
States, driven by the power of the SalonCentric distribution channel. Europe also saw a remarkable recovery.
The Division posted very strong growth in China, particularly on Tmall.

The number one category for growth was haircare, led by a particularly dynamic Kérastase, which saw
double-digit growth over the year, driven by Genesis and Blond Absolu, as well as the successful launch of
Pro Longer by L‘Oréal Professionnel. In hair colour, Shades EQ by Redken recorded another year of strong
growth. Steampod by L‘Oréal Professionnel confirmed its success.

CONSUMER PRODUCTS

The Consumer Products Division ended the year at -4.7% like-for-like and -8.2% based on
reported figures.

The Division saw a return to equilibrium in the second half of the year, driven by Garnier and L‘Oréal Paris.
This dynamic was the fruit of a strong and successful innovation plan, “Back to Beauty” initiatives conducted
in partnership with retailers, and powerful media investments. In addition, the Division has further
accelerated in e-commerce, particularly in the United States.

Public health measures heavily impacted the makeup market. Despite its high exposure to this category, the
Division grew faster than the market in the second half of the year and gained market share in its other
major categories. Hair colour saw double-digit growth. Haircare was driven by the confirmed success of
Fructis Hair Food and Elseve Dream Long, and the very strong start of Elseve Full Resist and Ultra Doux
shampoo bars. Skincare accelerated thanks to the success of LOréal Paris serums and the Fast Bright range
by Garnier, rolled out in emerging countries. In makeup, the Division strengthened its position, thanks in
particular to NYX Professional Makeup and 3CE Stylenanda which benefited from their mastery of digital.

The Division saw a significant improvement in performance in all Zones in the second half of the year, and
notably recorded growth in China, Brazil and Germany.

L’'OREAL LUXE

At year-end, L'Oréal Luxe was at -8.1% like-for-like and -7.6% reported in a global luxury
beauty market down approximately 14%.

In an extremely difficult context with the closure of many points of sale and a drastic reduction in air travel,
the Division outperformed the market with a clear acceleration in the second half and a return to growth in
the last quarter. This performance was the result of strategic decisions to accelerate powerfully in e-
commerce, particularly in direct-to-consumer, to maintain a strong programme of major global launches and
to strengthen its leadership in China.

The Division outperformed the market in its three categories, especially in skincare, driven by the power of
its brands, notably Lancdme which resisted well, and the growth of Kieh/’s and Helena Rubinstein. The latest
fragrance launches - My Way by Giorgio Armani, Voce Viva by Valentino and Libre by Yves Saint Laurent -
also delivered very strong performances and, with the resilience of established icons, helped to consolidate
our global leadership. Makeup remains the most affected category.

L'Oréal Luxe gained market share in almost all geographic Zones. It is important to note the strong
performance of the Asia Pacific Zone, especially mainland China, as well as many Western European
countries. Sales in North America recovered progressively, while positions remain solid in Travel Retail.
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ACTIVE COSMETICS

For the second year running, the Active Cosmetics Division achieved record growth of +18.9%
like-for-like and +13.0% based on reported figures, with sales exceeding the 3-billion-euro
mark.

In a slightly positive market, the unique relationship that the brands have forged with healthcare
professionals, combined with the growing consumer preoccupation with health, enabled the Division,
particularly present in skincare, to post record annual growth, with sales accelerating in the second half. E-
commerce remains the main growth driver, supported by a dynamic digital activation strategy. In-store
initiatives also drove growth. Sales grew faster than the market in all Zones, with exceptional performance in
North America and Asia. Ceralle, La Roche-Posay and SkinCeuticals, which are aligned with consumers’
health aspirations and recommended by medical professionals, recorded very strong growth. Cerale in
particular is now one of the top five dermocosmetics brands and almost doubled in size, driven by
exceptional growth in North America and a promising outlook for sales globally. Sales of SkinCeuticals and La
Roche-Posay grew well ahead of the market in all Zones. The fourth quarter marked an acceleration, with all
Zones and all the major brands posting growth, particularly Vichy which benefited from the launch of the
anti-ageing serum Liftactiv Supreme H.A. Epidermic Filler.

Summary by geographic Zone

WESTERN EUROPE

The Zone ended the year at -10.3% like-for-like, and -9.2% based on reported figures. Due to the health
crisis, the market was impacted by government measures in the countries: lockdowns, and the closure of
hair salons, perfumeries and department stores. The fall in European air travel and a marked downturn in
tourism over the summer also had an impact on consumption. Makeup and sun protection products were hit
particularly hard, while other categories fared better. The market declined by around 15% over the year,
improving in the second half, but remaining negative. Against this backdrop, L'Oréal significantly
outperformed the market, thanks to its digital leadership and very strong growth in online sales, the launch
of major innovations and well supported marketing plans. The Group strengthened its leadership in most
countries, particularly France, the United Kingdom and Italy. It also gained market share in all its strategic
categories. Performance was especially noteworthy in skincare, with LOréal Paris, La Roche-Posay and
Cerale performing well, in fragrance with the continued success of Libre by Yves Saint Laurent, and in
haircare with Kérastase and Garnier strengthening their positions.

NORTH AMERICA

The Zone ended the year at -7.4% like-for-like and -8.8% based on reported figures. Due to its footprint in
brick-and-mortar and makeup, the Zone was heavily impacted by lockdown measures in the second quarter.
Despite the pandemic and social and political upheavals, all Divisions managed to accelerate sales in e-
commerce, which have almost doubled, and quickly adapted to shifts across channels of distribution. The
Group was able to seize the trends in skincare and gain market share, while at the same time increasing its
already significant share of the hair colour market. After a slowdown in the first half of the year, the Zone
returned to positive territory in the second. The Consumer Products Division stabilised in the second half,
thanks to strong growth in skincare and market share gains in hair colour. L'Oréal Luxe accelerated with
strong fragrance launches and freed up resources to re-invest in consumer touchpoints and digital
transformation. The Professional Products Division gained market share and achieved a solid performance in
the second half of the year, thanks in particular to SalonCentric. The Active Cosmetics Division performed
remarkably well, notably with Ceralle, La Roche-Posay and SkinCeuticals, significantly outperforming a
dynamic market and winning important market share gains.
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NEW MARKETS

Asia Pacific: the Zone grew by +3.5% like-for-like and +1.5% based on reported figures, with fourth-
quarter growth at +16.6% like-for-like and +12.5% based on reported figures.

Mainland China grew +27.0% like-for-like and +24.1% based on reported figures. The market recovered
significantly in the second half, growing around +4% in the year, boosted by strong omnichannel demand
for selective brands and very dynamic e-commerce. Consumers’ quest for higher performance and superior
product quality continued the premiumisation trend while various festivals and promotional campaigns
stimulated growth. L'Oréal China significantly outperformed the market with double-digit growth in all
Divisions. The unique combination of our beauty expertise, superior innovations, digital leadership and
omnichannel distribution structure enables us to offer iconic brands that engage and win Chinese consumers.
During the 11.11 festival, L'Oréal strengthened its leadership in skincare, thanks to Kieh/’s, Helena Rubinstein
and SkinCeuticals, in makeup with Giorgio Armani, Yves Saint Laurent and 3CE Stylenanda, and in haircare
with Kérastase and L‘Oréal Paris. Our megabrands Lancéme and LOréal Paris ended the year as the No.1
selective and mass-market beauty brands respectively on Tmall.

In the rest of the Asia Pacific Zone, the situation improved in the second half of the year. Sales increased
in the countries least affected by the pandemic such as Australia, New Zealand and Vietham. The makeup
market remained depressed, but the marketing shift towards haircare and skincare led to steady growth
quarter on quarter. E-commerce was a powerful growth driver. In India, after a first half marked by store
closures, both haircare and skincare returned to growth. Hong Kong suffers from a lack of tourism. The
L'Oréal Luxe and Active Cosmetics Divisions achieved significant market share gains in all the main markets,
particularly in skincare. The growth of Active Cosmetics was driven by La Roche-Posay and Cerale. The
Consumer Products Division saw an improvement in skincare, thanks to the performance of Garnier.

Latin America: the Zone is at -1.5% like-for-like and -17.1% based on reported figures. The Zone was
severely impacted by the pandemic with the widespread closure of points of sale. Performance was very
contrasted from one Division and quarter to another, with a strong recovery in the second half of the year.
All Divisions saw a return to growth in the second half, particularly the Active Cosmetics Division which
posted double-digit growth. The focus on digital strengthened consumer engagement and boosted e-
commerce, which recorded triple-digit growth, most notably in Brazil and Mexico. Our innovations as well as
our flagship brands and products drove the growth, most notably in haircare and skincare. Brazil recorded
exceptional performance overall, growing each quarter and winning market share in Latin America’s largest
beauty market, a result of the far-reaching transformation of the business initiated well before the crisis. In
Mexico, although challenges remain, the business is stabilising, with the Active Cosmetics Division posting
double-digit growth over the year as a whole, and the Consumer Products Division seeing a return to growth
in the fourth quarter.

Eastern Europe: the Zone was at -4.9% like-for-like and -11.8% based on reported figures. All countries
and markets were affected by the pandemic and lockdown measures, with the exception of dermocosmetics
which continued to grow. The Czech Republic/Slovakia/Hungary hub resisted well, Romania and Ukraine
recorded growth, while Russia and Turkey were hit harder due to the depressed economic context. The
Active Cosmetics, Professional Products and L'Oréal Luxe Divisions gained significant market share, while the
Consumer Products Division maintained its positions. E-commerce growth was very dynamic.

Africa, Middle East: the Zone was at -3.3% like-for-like and -9.9% based on reported figures, with good
performance in the second half, despite the lockdown measures implemented in the countries. Growth was
driven by Morocco and Egypt, and by the Active Cosmetics Division. All Divisions achieved market share
gains.
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Important events during the period 1/10/20 to 31/12/20
and post-closing event

> On 1 October, L'Oréal announced that it took 10™ place in the Universum 2020 global rankings of
business students’ and graduates’ favourite companies, moving up two spots from 2019. L'Oréal is
the only French and European company in the top 10 of this prestigious ranking.

» On 8 October, L'Oréal announced the appointment of Barbara Lavernos as President, Research,
Innovation and Technologies. Antoine Vanlaeys is appointed Chief Operations Officer. These
nominations will be effective as of 1 February 2021.

» On 14 October, L'Oréal announced the succession of Jean-Paul Agon as Chief Executive Officer from
1 May 2021. L'Oréal’s Board of Directors met under the chairmanship of Jean-Paul Agon. Following
the recommendations of the Appointments and Governance Committee, the Board decided on new
governance and a succession plan at the head of the Group. As the Company’s articles of association
do not provide for any exception to the legal retirement age of 65 years, Jean-Paul Agon must hand
over his duties as Chief Executive Officer before July 2021. In this context, the Board of Directors
announced its intention to dissociate the functions of Chairman and Chief Executive Officer. The
Board announced its intention to renew Jean-Paul Agon’s mandate as Chairman, a position he has
held since 2011, and to appoint Nicolas Hieronimus as Chief Executive Officer.

Furthermore, in his exchanges with the Appointments and Governance Committee, Jean-Paul Agon,
with the agreement of the Board of Directors and the full support of Nicolas Hieronimus, wished to
maintain the role of Deputy CEO, a position held by Nicolas Hieronimus at his side since 2017.
Barbara Lavernos, who will lead Research, Innovation, Technology from February 2021, will be
appointed Deputy CEO on 1 May 2021.

> On 4 November, L'Oréal announced the change in the geographical scope of some of its Zones.

The North Asia Zone, which will include mainland China, Hong Kong, Taiwan, Japan and South
Korea, will be led by Fabrice Megarbane, who is currently CEO of L'Oréal China and a member of the
Executive Committee. A new Zone - SAPMENA -, created to encompass South Asia, Pacific, Middle
East and North Africa, will be entrusted to Vismay Sharma, currently Managing Director UK and
Ireland, who will join the Executive Committee. Similarly, a new Sub-Saharan Africa Zone will be
entrusted to Burkhard Pieroth. The Group also appointed Frédéric Rozé as Chief Global Growth
Officer, to whom all Zone Presidents as well as the Travel Retail business will report.

» On 8 December, L'Oréal was recognised as a global leader in sustainable development by CDP, a
non-profit organisation which scores the performance of companies in sustainability and
environmental transparency. Of more than 9,600 companies scored by CDP in 2020, L'Oréal is the
only one to have been awarded an ‘A’ score in all three areas: fighting climate change, protecting
forests and sustainable water management.

> On 23 December, L'Oréal announced the signing of an agreement to acquire the Japanese company
Takami Co., which develops and markets products licensed by the skincare brand Takami, owned by
Dr Hiroshi Takami, the founder of two eponymous dermatology clinics in Tokyo. L'Oréal also
renewed a very long-term brand licensing agreement with Dr Takami and signed a collaboration
agreement with the Takami clinics. The brand posted sales of around 50 million euros in 2019. The
acquisition was finalised on 1 February 2021.

> On 12 January 2021, L'Oréal announced the appointment of Blanca Juti to the Group’s Executive

Committee in the role of Chief Communications & Public Affairs Officer. She will take up the position
officially from April 2021.
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2020 Results

Audited financial statements, certification in progress.

Operating profitability at 18.6% of sales

Consolidated profit and loss accounts: from sales to operating profit.

2019 2020
€m % sales €m % sales
Sales 29,873.6 100.0% 27,992.1 100.0%
Cost of sales -8,064.7 27.0% -7,532.3 26.9%
Gross profit 21,808.9 73.0% 20,459.8 73.1%
R&I expenses -985.3 3.3% -964.4 3.49%
Aadvertising and promotion expenses -9,207.8 30.8% -8,647.9 30.9%
Selling, general and administrative expenses -6,068.3 20.3% -5,638.5 20.1%
Operating profit 5,547.5 18.6% 5,209.0 18.6%

Gross profit, at 20,459 million euros, came out at 73.1% of sales, compared with 73.0% in 2019, an
improvement of 10 basis points.

Research & Innovation expenses increased by 10 basis points, at 3.4% of sales.
Advertising and promotion expenses increased by 10 basis points, at 30.9% of sales.

Selling, general and administrative expenses, at 20.1% of sales, have been reduced by 20 basis
points.

Overall, operating profit decreased by 6.1% to 5,209 million euros, and amounted to 18.6% of sales,
stable compared to 2019.

Operating profit by Division

2019 2020
€m % sales €m % sales

By Division

Professional Products 691.6 20.1% 581.7 18.8%
Consumer Products 2,574.6 20.2% 2,388.1 20.4%
L'Oréal Luxe 2,493.7 22.6% 2,275.9 22.4%
Active Cosmetics 620.8 23.3% 766.0 25.4%
Divisions total 6,380.7 21.4% 6,011.6 21.5%
Non-allocated © -833.2 -2.8% -802.6 -2.9%
Group 5,547.5 18.6% 5,209.0 18.6%

The profitability of the Professional Products Division came out at 18.8% in 2020, compared to 20.1% in
2019.

The profitability of the Consumer Products Division increased by 20 basis points, at 20.4%.
The profitability of L'Oréal Luxe, at 22.4%, decreased by 20 basis points.
The profitability of the Active Cosmetics Division came out at 25.4%, a rise of 210 basis points.

Non-allocated expenses amounted to 802 million euros.

6 HepacripeaeneHHble pacxofsl — pacxosdbl LEHTPaabHoH [Pyrinbl, pacxodsl Ha QYHAGMEHTA/IbHbIE HAYYHbIE UCCIIEA0BaHMS, Cyocuamm
Ha pacxosbi o aKynam u npo4ne pacxossbl.
Kak ripoLeHT oT rpogax.
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Net profit

Consolidated profit and loss accounts: from operating profit to net profit excluding non-recurring items.

€m 2019 2020 Growth

Operating profit 5,547.5 5,209.0 -6.1%
Financial revenues and expenses excluding Sanofi 627 959
dividends
Sanofi dividends 363.0 3724
Profit before tax excluding non-recurring items 5,847.9 5,485.5 -6.2%
Income tax excluding non-recurring items -1,486.7 -1,383.1
Net profit excluding non-recurring items of equity

- . +1.0 +0.9
consolidated companies
Non-controlling interests -5.4 -4.2
Net profit excluding non-recurring items ETos
after non-controlling interests ~y e il =
EPS 7 (€) 7.74 7.30 -5.7%
Net profit after non-controlling interests 3,750.0 3,563.4 -5.0%
Diluted EPS after non-controlling interests (€) 6.66 6.34
Diluted average number of shares 562,813,129 561,635,963

Net finance costs amounted to 95 million euros.
Sanofi dividends amounted to 372 million euros.

Income tax excluding non-recurrent items amounted to 1,383 million euros, representing a tax rate of
25.2%.

Net profit excluding non-recurring items after non-controlling interests amounted to 4,099 million
euros.

Earnings per share, at 7.30 euros, dropped by 5.7%.
Non-recurring items after non-controlling interests 8 amounted to 535 million euros net of tax.

Net profit after non-controlling interests came out at 3,563 million euros.

Cash flow statement, Balance sheet and Cash position

Gross cash flow amounted to 5,724 million euros, a decrease of 1.3%.
The working capital requirement decreased by 729 million euros.

At 972 million euros, investments represented 3.5% of sales.

Net cash flow ° at 5,480 million euros, increased by 8.9%.

The balance sheet is particularly solid, with shareholders’ equity amounting to 29 billion euros. After
allowing for finance lease liabilities in an amount of 1,681 million euros, net cash came out at 3,859 million
euros at 31 December 2020.

Proposed dividend at the Annual General Meeting of 20 April 2021

The Board of Directors has decided to propose to the shareholders” Annual General Meeting of 20 April 2021
a dividend of 4.00 euros per share, an increase of +3.9% compared with the dividend paid in 2020. The
dividend will be paid on 29 April 2020 (ex-dividend date 27 April at 0:00 a.m., Paris time).

7 Pa3BOAHEHHAS MPUObLIIb Ha aKUMIO Ha OCHOBE YpPOBHS YUCTOM IPpUOLIIM 33 BbIYETOM EQUHOBPEMEHHBIX PACXOHOB U BbIMIAT 10
HEKOHTPO/IMPYIOLMM LOJISIM YHACTHS.

8 FAANHOBPEMEHHBIE PACXObl BKIIOYAIOT: OOECLEHEHUE AKTUBOB, YUCTYIO MpHbbLIb OT MPEKPALYEHHON [ESTEIbHOCTH, 3aTparsl Ha
PECTDYKTYPUIELMIO U HAJIOOBbIE OCTIELCTBUS OT E4UHOBPEMEHHBIX PACXOL0B.

9 YucTeivi AEHEXHBIV TOTOK = Ba/IOBOU JEHEXHBIH MOTOK + ABUXXEHNE 0OOPOTHOIO KarmTasa - KarnTa/lbHele 3aTparsl.
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Share capital

At 31 December 2020, the capital of the company is formed by 559,871,580 shares, each with one voting
right.

“This news release does not constitute an offer to sell, or a solicitation of an offer to buy L’Oréal shares.
If you wish to obtain more comprehensive information about L’Oréal, please refer to the public documents
registered in France with the Autorité des Marchés Financiers, also available in English on our Internet
site www.loreal-finance.com.

This news release may contain some forward-looking statements. Although the Company considers that
these statements are based on reasonable hypotheses at the date of publication of this release, they are
by their nature subject to risks and uncertainties which could cause actual results to differ materially from
those indicated or projected in these statements.”

This is a free translation into English of the 2020 Annual Results news release issued in the French

language and is provided solely for the convenience of English-speaking readers. In case of discrepancy,
the French version prevails.

Contacts at L'OREAL (Switchboard: +33 1 47 56 70 00)

Individual shareholders Financial analysts and

and market authorities Institutional investors Journalists

Mr Christian MUNICH Ms Frangoise LAUVIN Ms Domitille FAFIN
Tel: 433 147 56 72 06 Tel: 433 1 47 56 86 82 Tel: 433147 5676 71
christian.munich2@loreal.com francoise.lauvin@Iloreal.com domitille.fafin@loreal.com

For more information, please contact your bank, broker or financial institution (I.S.I.N. code: FR0000120321), and consult your usual newspapers, the
Internet site for shareholders and investors, www.loreal-finance.com or the L'Oréal Finance app, alternatively, call +33 1 40 14 80 50.
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Appendices

Appendix 1: L'Oréal group sales 2019/2020 (€ million)

2019 2020

em Like-for_-like ReporFed

evolution evolution
First quarter 7,550.5 7,225.2 -4.8% -4.3%
Second quarter 7,261.0 5,851.3 -18.8% -19.4%
First half total 14,811.5 13,076.5 -11.7% -11.7%
Third quarter 7,182.8 7,036.8 +1.6% -2.0%
Nine months total 21,994.3 20,113.3 -7.4% -8.6%
Fourth quarter 7,879.3 7,878.8 +4.8% 0.0%
Full year total 29,873.6 27,992.1 -4.1% -6.3%
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Appendix 2: Compared consolidated income statements

€ millions [ 2020 2019 2018
Net sales 27,9921 29,873.6 26,937.4
Cost of sales -7,5632.3 -8,064.7 -7,331.6
Gross profit 20,459.8 21,808.9 19,605.8
Research and innovation -964.4 -985.3 -914.4
Advertising and promotion -8,647.9 -9,207.8 -8,144.7
Selling, general and administrative expenses -5,638.5 -6,068.3 -5,624.7
Operating profit 5,209.0 5,547.5 4,922.0
Other income and expenses -709.0 -436.5 -94.7
Operational profit 4,500.0 5,111.0 4,827.3
Finance costs on gross debt -79.2 -75.4 -34.8
Finance income on cash and cash equivalents 19.8 28.7 47.9
Finance costs, net -59.4 -46.7 131
Other financial income (expenses) -36.5 -16.0 -15.0
Sanofi dividends 372.4 363.0 358.3
Profit before tax and associates 4,776.5 5,411.4 5,183.7
Income tax -1,209.8 -1,657.2 -1,284.3
Share of profit in associates 0.9 1.0 0.1
Net profit 3,567.6 3,755.2 3,899.5
Attributable to:

« owners of the company 3,563.4 3,750.0 3,895.4
* non-controlling interests 4.2 5.2 41
Earnings per share attributable to owners of the company (euros) 6.37 6.70 6.96
Diluted earnings per share attributable to owners of the company (euros) 6.34 6.66 6.92
I(Eea:lrrr:)ig)gs per share attributable to owners of the company, excluding non-recurring items 7.33 7.78 713
:It);l:qtse?eeuzi;r;i)ngs per share attributable to owners of the company, excluding non-recurring 7.30 774 7.08
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Appendix 3: Consolidated statements of comprehensive income

€ millions [ 2020 2019 2018

Consolidated net profit for the period 3,567.6 3,755.2 3,899.5
Cash flow hedges 129.1 2.9 -60.3
Cumulative translation adjustments -790.2 188.2 126.4
Income tax on items that may be reclassified to profit or loss () -23.3 -1.9 14.8

Items that may be reclassified to profit or loss -684.4 189.2 80.9
Financial assets at fair value through profit or loss -1,269.1 1,650.6 450.5
Actuarial gains and losses -225.6 -327.7 -58.5
Income tax on items that may not be reclassified to profit or loss (") 97.8 29.7 0.5

Items that may not be reclassified to profit or loss -1,396.9 1,352.6 392.5

Other comprehensive income -2,081.3 1,541.8 473.4

Consolidated comprehensive income 1,486.3 5,297.0 4,372.9

Attributable to:

* owners of the company 1,482.1 5,291.9 4,368.7

* non-controlling interests 4.2 5.1 4.2

(1) The tax effect is as follows:

€ millions [ 2020 2019 2018

Cash flow hedges -23.3 -1.9 14.8

Items that may be reclassified to profit or loss -23.3 -1.9 14.8

Financial assets at fair value through profit or loss 40.4 -51.7 -14.0

Actuarial gains and losses 57.4 81.4 14.5

Items that may not be reclassified to profit or loss 97.8 29.7 0.5

TOTAL 74.5 27.8 15.4
www.loreal-finance.com 14
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Appendix 4: Compared consolidated balance sheets

| AsseTs
€ millions BEEEEIZ 31122019 31.12.2018
Non-current assets 29,046.8 29,893.3 25,991.2
Goodwill 10,514.2 9,5685.6 9,597.1
Other intangible assets 3,356.3 3,163.8 3,087.3
Right-of-use assets 1,525.3 1,892.3 -
Property, plant and equipment 3,225.2 3,644.3 3,624.6
Non-current financial assets 9,604.8 10,819.1 9,100.5
Investments in associates 1.1 10.9 9.0
Deferred tax assets 809.9 777.3 572.7
Current assets 14,560.1 13,916.5 12,466.3
Inventories 2,675.8 2,920.8 2,821.9
Trade accounts receivable 3,511.3 4,086.7 3,983.2
Other current assets 1,732.7 1,474.9 1,509.1
Current tax assets 234.4 148.1 160.1
Cash and cash equivalents 6,405.9 5,286.0 3,992.0
TOTAL 43,606.9 43,809.8 38,457.5

I EQUITY & LIABILITIES

€ millions PBEEEEIZ 31122019 31.12.2018

Equity 28,998.8 29,426.0 26,933.6
Share capital 112.0 111.6 1121
Additional paid-in capital 3,259.8 3,130.2 3,070.3
Other reserves 18,642.5 16,930.9 15,952.5
Other comprehensive income 4,304.5 5,595.8 4,242 1
Cumulative translation adjustments -889.2 -99.2 -287.4
Treasury shares - - -56.5
Net profit attributable to owners of the company 3,563.4 3,750.0 3,895.4
Equity attributable to owners of the company 28,993.0 29,419.3 26,928.4
Non-controlling interests 5.8 6.7 5.2
Non-current liabilities 3,478.0 3,515.3 1,412.2
Provisions for employee retirement obligations and related benefits 1,013.5 772.9 388.9
Provisions for liabilities and charges 56.8 56.9 47.6
Non-current tax liabilities 397.9 310.2 288.5
Deferred tax liabilities 706.6 737.7 673.7
Non-current borrowings and debt 8.5 9.6 13.5
Non-current lease debt 1,294.7 1,628.0 -
Current liabilities 11,130.1 10,868.5 10,111.6
Trade accounts payable 4,764.5 4,658.4 4,550.0
Provisions for liabilities and charges 1,224.7 1,117.8 979.8
Other current liabilities 3,682.5 3,508.5 3,138.9
Income tax 2151 334.8 2151
Current borrowings and debt 856.4 841.2 1,227.8
Current lease debt 386.9 407.9 -
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Appendix 5: Consolidated statements of changes in equity

Equity
Retained Other attributable Non-
Common Additional earnings compre- Cumulative  to owners  control-
shares Share paid-in  and net hensive Treasury translation of the ling Total
€ millions outstanding capital capital profit  income shares adjustments company interests equity
At 31.12.2017 559,747,963 112.1 2,935.3 18,343.3 3,895.0 -56.5 -413.5 24,815.7 2.8 24,8185
gthg?_%jfzig%°°°“"“”9 policy -12.0 -12.0 09  -129
At 31.12.2018 ™ 559,747,963 112.1 2,935.3 18,331.3 3,895.0 -56.5 -413.5 24,803.7 1.9 24,805.6
Consolidated net profit for the period 3,895.4 3,895.4 41 3,899.5
Cash flow hedges -45.3 -45.3 -0.2 -45.5
Cumulative translation adjustments 114.5 114.5 0.3 114.8
Hyperinflation 11.6 11.6 11.6
e s 2172 e
i ’gggi)’z assels at fair value 436.5 436.5 436.5
Actuarial gains and losses -44.0 -44.0 -44.0
wes - ams
Consolidated comprehensive income 3,895.4 347.2 126.1 4,368.7 4.2 4,3729
Capital increase 2,375,378 0.5 135.0 -0.2 135.3 135.3
Cancellation of Treasury shares -0.5 -498.9 499.4 - -
Dividends paid (not paid on Treasury shares) -2,006.6 -2,006.6 -3.8 -2,0104
Share-based payment 126.4 126.4 126.4
Net changes in Treasury shares -2,497,814 -499.4 -499.4 -499.4
Changes in scope of consolidation -2.9 -2.9 29
Other movements 34 -0.1 3.3 3.3
At 31.12.2018 559,625,527 112.1 3,070.3 19,847.8 4,242.1 -56.5 -287.4 26,928.4 5.2 26,933.6
;hg?-%ﬁzggccountmg policies 815 815 815
At 01.01.2019 @ 559,625,527 112.1 3,070.3 19,766.3 4,242.1 -56.5 -287.4 26,847.0 5.2  26,852.2
Consolidated net profit for the period 3,750.0 3,750.0 5.2 3,755.2
Cash flow hedges 1.1 1.1 -0.1 1.0
Cumulative translation adjustments 174.1 174.1 0,0 174.1
Hyperinflation 14.1 14.1 0.018 14.1
i ’gggi)’z assels at fair valle 1,598.9 1,598.9 1,598.9
Actuarial gains and losses -246.3 -246.3 -246.3
ot be reclassified t proit and ioss 13526 13526 - 13526
Consolidated comprehensive income 3,750.0 1,353.7 188.2 5,291.9 51 5,297.0
Capital increase 1,491,678 0.3 59.9 -0.1 60.0 60.0
Cancellation of Treasury shares -0.8 -803.0 803.8 - -
Dividends paid (not paid on Treasury shares) -2,176.7 -2,176.7 -3.6 -2,180.3
Share-based payment 144.4 144 .4 144 .4
Net changes in Treasury shares -3,000,000 -747.3 -747.3 -747.3
Purchase commitments R :
for non-controlling interests
Changes in scope of consolidation - -
Other movements -0.1 -0.1 -0.1
At 31.12.2019 558,117,205 111.6 3,130.2 20,680.9 5,595.8 0.0 -99.2 29,419.3 6.7  29,426.0
(1) After taking account of the change in accounting policy pertaining to IFRS 15 Revenue from Contracts with Customers.
(2) After taking account of the change in accounting policy pertaining to IFRS 16.
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Equity

» Common Share Additipn_al zziiii:‘;(: cogg:z Treasury Cumulat_ive attributable corrl\lt(r);: Total
€ millions sha_res capital palq-ln andnet  hensive shares translatlon to owners ling equity
outstanding capital . . adjustments ofthe .
profit income company interests
At 31.12.2019 558,117,205 111.6 3,130.2 20,681.0 5,595.8 0.0 -99.2 29,419.3 6.7  29,426.0
Consolidated net profit for the period 3,563.4 3,563.4 4.2 3,567.6
Cash flow hedges 105.6 105.6 0.2 105.8
Cumulative translation adjustments -801.8 -801.8 -0.3 -802.1
Hyperinflation 11.9 11.9 11.9
o ’ggg‘;’f‘; assels atfairvalue -1,228.8 -1,228.8 -1,228.8
Actuarial gains and losses -168.1 -168.1 -168.1
ot be reclasified to profit and loss 1,396.9 13969 1,399
Consolidated comprehensive income 3,663.4 -1,291.3 -789.9 1,482.1 4.2 1,486,3
Capital increase 1,754,375 0.4 129.6 -0.2 129.8 129.8
Cancellation of Treasury shares
Dividends paid (not paid on Treasury shares) -2,172.6 -2,172.6 -4.9 -2,177.5
Share-based payment 129.7 129.7 129.7
Net changes in Treasury shares
Purchase commitments
for non-controlling interests
Changes in scope of consolidation
Other movements 4.8 4.8 -0.1 4.7

At 31.12.2020

559,871,580

112.0 3,259.8 22,206.0

28,998.8
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Appendix 6: Compared consolidated statements of cash flows

€ millions [ 2020 2019 2018
Cash flows from operating activities

Net profit attributable to owners of the company 3,563.4 3,750.0 3,895.4
Non-controlling interests 4.2 5.2 41
Elimination of expenses and income with no impact on cash flows:

« depreciation, amortisation, provisions and non-current tax liabilities 2,028.1 1,958.3 1,109.3
+ changes in deferred taxes -10.1 -42.5 43.0
« share-based payment (including free shares) 129.7 144 .4 126.4
« capital gains and losses on disposals of assets 3.6 -14.0 2.7
Other non-cash transactions 5.8 1.9 2.7
Share of profit in associates net of dividends received -0.6 -1.0 -0.1
Gross cash flow 5,724.1 5,802.3 5,178.1
Changes in working capital 729.2 460.5 113.8
Net cash provided by operating activities (A) 6,453.3 6,262.8 5,291.9
Cash flows from investing activities

Purchases of property, plant and equipment and intangible assets -972.4 -1,231.0 -1,416.1
Disposals of property, plant and equipment and intangible assets 26.6 16.6 5.6
Changes in other financial assets (including investments in non-consolidated companies) -66.5 -65.9 61.0
Effect of changes in the scope of consolidation -1,626.8 -9.3 -666.5
Net cash (used in) from investing activities (B) -2,639.1 -1,289.6 -2,016.0
Cash flows from financing activities

Dividends paid -2,190.6 -2,221.1 -2,061.4
Capital increase of the parent company 129.7 60.0 135.3
Disposal (acquisition) of Treasury shares - -747.3 -499.4
Purchase of non-controlling interests - - -
Issuance (repayment) of short-term loans -74.8 -354.9 62.3
Issuance of long-term borrowings - - -
Repayment of long-term borrowings -3.6 -0.6 -4.3
Repayment of lease debt -451.8 -425.8 -
Net cash (used in) from financing activities (C) -2,591.1 -3,689.6 -2,367.5
Net effect of changes in exchange rates and fair value (D) -103.2 10.5 36.9
Change in cash and cash equivalents (A+B+C+D) 1,119.9 1,294.0 945.4
Cash and cash equivalents at beginning of the year (E) 5,286.0 3,992.0 3,046.6
CASH AND CASH EQUIVALENTS AT THE END OF THE YEAR (A+B+C+D+E+F) 6,405.9 5,286.0 3,992.0
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